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This publication has been designed so that readers
can easily “find their way” around the Central City, as
the text often indicates in which of the four precincts
that make up the CBD (P1 to P4) certain activities
fall. Opening the front cover entirely and having the
map exposed throughout reading will enable quick
referencing and orientation, and a better understanding
of the economic activities in the different “regions” of
our downtown, as contained in this report.
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This publication has been designed so that readers
can easily “find their way” around the Central City, as
the text often indicates in which of the four precincts
that make up the CBD (P1 to P4) certain activities
fall. Opening the front cover entirely and having the
map exposed throughout reading will enable quick
referencing and orientation, and a better understanding
of the economic activities in the different “regions” of
our downtown, as contained in this report.
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in collaboration with partners across the
sector, we’ve continued to see an upsurge
in all types of tourism, with visitors taking
hands with us to make every drop count.
This report details just some of these
successes, and gives useful insights into
how we can all play an even stronger role in
growing our brand as a water efficient region.

2018 has been
a trend-setting year
for the City of Cape
Town, as residents
and businesses alike
have had to respond
to new challenges brought about by the
unprecedented drought we’re currently
experiencing.
These responses have garnered us
international recognition as an emerging
centre of resilient living, giving us yet

another reason to be proud of our city and
our region.
Across retail, commercial and residential
property in the CBD, water savings
technology and practices have become the
“new normal”. This is particularly true of
new builds, including phase 2 of the Cape
Town International Convention Centre
which launched earlier this year, and is
already generating additional business
tourism to the city. Indeed, due to the
hard work of hospitality establishments,

Over the last year,
Cape Town has had
to contend with our
worst drought in over
100 years and we have
truly shown what a
resilient city we are. Thanks to the great
water-saving efforts of many Capetonians,
we have been able to keep our dams from
going dry during the summer season.
It is important that we keep up and
strengthen our water conservation efforts
going forward as water scarcity is the “new
normal” and we must all fundamentally
change our relationship with water.
This also means that all future
developments will have to take water
scarcity into account, with tangible
guidelines as advised by organisations
such as GreenCape in its recent joint
initiatives with the Western Cape Property

Development Forum [as per pg 10].
The City of Cape Town is leading
by example by implementing many
water-saving initiatives in our
developments and projects.
This is something that we will look into
when implementing the Transport and
Urban Development Authority’s (TDA) five
catalytic projects aimed at unlocking the
potential investment in public transport in
the Cape Town CBD, Bellville, Philippi East,
Athlone and Paardevlei [see pg 42].
These projects are part of TDA’s Transit
Oriented Development (TOD) strategy
which aims to address the imbalances and
spatial divides caused by apartheid, which
include the long distances that people
earning low incomes must travel and the
lack of housing density and mixed land use.
The TOD projects will go together
with the ground-breaking initiative the

City is undertaking with the proposal
for the development of affordable and
inclusionary housing opportunities on five
well-located City-owned sites in Salt River,
Woodstock and the inner city.
The CCID has been a great partner in
ensuring that Cape Town maintains its
status as a leading metro and we thank
the organisation for its valuable work. This
report highlights the many successes that
have been achieved by various partners
and through continued investment in the
most beautiful city in the world.
As we look to take Cape Town to greater
heights, this report must also serve as
a guideline for where we can further
improve on our efforts to make this great
city even greater.

Despite the challenges
that faced the Cape
province over the past
year, the Western Cape
remains a destination
of choice for both
investors and tourists.
The most notable challenge to the
city and province has been the ongoing
drought, which is the worst in living
memory. Through a collective effort
between government, the private sector
and citizens the Cape is emerging as
a water resilient destination, globally

leading the way in responsible water
consumption and industry best practice.
Continuously looking to boost economic
growth, our Investment Promotion Unit via
the InvestSA One Stop Shop (operated by
Wesgro) [see also pg 14] has been pivotal
in reducing red-tape and enhancing
support for our existing and potential
investors.
Assisting us in attracting local and
foreign investment, we applaud the Cape
Town Central City Improvement District
(CCID) and their partners who through
their efforts enable us to boast a clean,

safe city centre that offers world-class
infrastructure and technology.
As the official tourism, trade and
investment promotion agency of Cape
Town, Wesgro will continue to promote
confidence in the Cape positioning the
province as a world-class business, travel
and events destination.
We are honoured to be associated with
the CCID as we strive to create inclusive
economic growth throughout the
province.
TIM HARRIS
CEO, Wesgro

MINISTER ALAN WINDE
Ministry of Economic Opportunities
Western Cape Government

PATRICIA DE LILLE
Executive Mayor, City of Cape Town
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ABOUT THE
CAPE TOWN
CENTRAL CITY

The Cape Town Central City is the
traditional CBD or “downtown” of the Cape
Town metropole, and lies within a 1.62km²
area managed and promoted by the Cape
Town Central City Improvement District
(CCID), also the publishers of this report.
The Central City’s geographical
boundaries for the purposes of this report
are, therefore, identical to those of the
CCID, and are indicated by the broken
yellow line on the map that appears on
the inside front cover of this publication.
All facts, figures and information
contained in this report therefore refer
strictly to this footprint.
This area is bordered to the northeast
by Table Bay harbour (the Port of Cape
Town), including the V&A Waterfront,
and by the largely residential suburbs

around the rest of its perimeter known as
the Atlantic Seaboard (to the northwest),
the City Bowl (to the west and south),
and District Six and Woodstock (to the
southeast). The area is further divided
into four precincts – Precinct 1 (or P1, as it
will be called throughout this report, and
also known as the Foreshore), Precinct 2
(P2), Precinct 3 (P3) and Precinct 4 (or P4,
also known as East City).
The Cape Town CBD is where all the
main road and rail transportation links
begin in the Western Cape province,
including the N1 highway to Gauteng and
the N2 that travels along the southern
coast of South Africa to KwaZulu-Natal
and beyond. Cape Town International
Airport lies just 19km from the Central
City on the N2.

SECTION 1 > INTRODUCING THE 2017 REPORT AND CAPE TOWN IN GENER AL

EXECUTIVE SUMMARY
Welcome to the sixth edition of our
annual investment guide that provides
an overview into the economic climate
of the Central City over the course of
the previous year – this time, 2017.
Despite a year of uncertainty on
both economic and political fronts,
globally and locally, the Cape Town
CBD continues to hold fast and
grow steadily.
However, this year’s report accounts
not only for the movement in our
commercial, retail and residential
property sectors over the past year, but
also looks at what lies ahead in terms
of important trends. We need to make
ourselves as resilient as possible in
the face of very serious challenges.
Among these is the water crisis
facing the Western Cape, and the
impact it can have on various sectors
such as construction and property
management. On pg 10 we therefore
provide guidelines towards what the
City of Cape Town calls a “Think
Water” approach for the Central City.
Likewise, the ever-morphing online
environment is threatening traditional
retail, but there are exciting up-andcoming new trends in this field aimed

2017 ACCOLADES
FOR CAPE TOWN

1

In November 2017, credit
agency Moody’s Investor
Service placed the long-term
global scale ratings of 12 South
African regional and local
governments under review for
downgrade, including the City
of Cape Town. Demonstrating

2

specifically to draw customers back
into venues. We highlight a few of
these on pgs 22 to 25.
Residents who turn their sights
towards the Central City to provide
a live, work, stay and play destination
come from a broad range of economic
groups, all of which contribute vastly
to the CBD’s success, and the question
is how will the residential environment
adapt to meet this? Again, this report
aims to stimulate debate and spark
ideas across pgs 38 to 42.
Partnerships that collaborate
towards economic investment and
growth are particularly important, and
in this edition we provide information
about new initiatives in the Central
City that have opened their doors to
facilitate and develop the business
environment (pgs 14-15), and
complement the existing initiatives
that have been in place for many years.
Among these is the presence of the
Cape Town Central City Improvement
District (CCID) which has been the
custodian of the “spaces in between
the buildings” since 2000 as well as
the publisher of this report since
its inception. We’ve therefore also

the strongest creditworthiness
relative to other South African
cities in terms of its robust
budgetary performance, strong
liquidity and debt levels, Cape
Town sustained its national
scale rating of Aaa.

2

Cape Town became the first
African city to become a
UNESCO City of Design, joining

elaborated a bit on the work of the
CCID (pg 12) that ensures investment
has a “safe, clean, caring and open
for business” environment in which
to thrive.
There have once again been many
contributors to this report, and we thank
everyone for their time, wisdom and
access to information. Likewise, we thank
every Central City stakeholder who has
in some way contributed to the success
of our CBD; whether these be the
management and staff of a retail outlet,
office workers in a commercial tower,
a resident in one of the 59 apartment
blocks in the CBD, or a leisure or business
visitor making use of one of our top
accommodation or conferencing venues.

Tasso Evangelinos
Chief Executive Officer:
Cape Town Central City
Improvement District

Rob Kane
Chairperson:
Cape Town Central City
Improvement District

180 global cities in the Creative
Cities Network, recognised for
their commitment to promoting
and developing cultural and
creative industries.

4

3

5

The Telegraph Travel has,
for the fifth consecutive
year, named Cape Town as the
World’s Greatest City, beating
Vancouver and Tokyo.
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Cape Town was ranked 21st
in the world for its foreign
direct investment strategy by
FDI Intelligence, a division of
the Financial Times.

Travel & Leisure ranked
Cape Town the “8th top
city in the world for 2017” for its
sights, culture, cuisine, value,
friendliness and shopping.

S EC T I ON

1

CAPE TOWN IN CONTEXT

The Cape Town Central City is an area 1.62km2 in size and is the traditional “downtown” or central business
district (CBD) of the metropole of Cape Town, which itself is situated in the Western Province of South Africa.
The following information is provided to give a deeper understanding overall to the CBD, the city in which it
is located, the province within which both lie, and their context in relationship to the rest of South Africa.

GROSS DOMESTIC PRODUCT (GDP)
South Africa’s GDP:

R 3 092 billion
Western Cape’s GDP:

R426 billion

2.1%

Cape Town’s Gross Geographic
Product (GGP) contribution is
9.5% of the National GGP, the
fourth highest metro in the country. Johannesburg has the highest
GGP in the country (15.1%). The
second is eThekwini (9.8%) and
the third is Tshwane (9.6%).

During the second
quarter (Q2) of
2017, the Western Cape had
a quarter-on-quarter GDP
growth of 2.1% against
a national growth of 2.5%.

CAPE TOWN’S HIGHEST GROSS VALUE-ADDED (GVA) SECTORS IN ITS ECONOMY ARE
Finance &
business services:

25.7%

Trade:

Community
services:

16.5%

16.3%

ESTIMATED 2017
POPULATION
RATES:
LITERACY
National functional
literacy rate:
Cape Town’s
functional
literacy rate:

83.3%
91.7%

South Africa:

Manufacturing:

13%

Transport:

10.8%

CAPE TOWN’S
WEATHER
Averages
ANNUAL
TEMPERATURE:

17°c

ANNUAL
PRECIPITATION:

475 mm

MONTHLY
PRECIPITATION:

48.33 mm
Western Cape:

Cape Town:

55 908 865 6 293 200 4 012 441

DAILY SUNLIGHT:

8.7 hrs

ANNUAL NUMBER
OF RAINY DAYS:

AIR TRAVEL

CARGO TONNAGE

Of the 8 927 453 passengers
who moved through South
Africa’s three international
airports during Q2 2017,
2 456 337 went through Cape
Town International Airport (27.5%).

At South Africa’s ports,
55 420 414 tonnes of cargo were
handled during Q2 2017, of which
798 840 tonnes were handled by
the Port of Cape Town.

101

UNEMPLOYMENT & EMPLOYMENT:

488 280

Expanded unemployment: of the 9 303 628 unemployed people
in South Africa during Q2 2017, 488 280 live in Cape Town.
In Q2 2017, while South Africa overall had a 43.3% labour absorption rate (the percentage
of the working-age population in employment), Cape Town had a rate of 53.9%

SOURCES: www.weatherbase.com and
www.cape-town.
climatemps.com

SOURCE: City of Cape Town Economic Performance Indicators for Cape Town, Quarter 2, April - June 2017

7

The City’s Transport and
Urban Development
Authority (TDA) received the
International Public Transport
Strategy Award at the UITP
Global Public Transport
Summit in Montreal.

8

The International
Congress and Convention
Association (ICCA) ranked

Cape Town as the number one
city in Africa for business
tourism and events.

9

Cape Town has been
ranked one of the top five
cities (out of 533 globally) for
demonstrating leadership in
climate disclosure [measuring
and disclosing its energy and
climate action data annually to

the Carbon Disclosure Project
(CDP)].

10

Fodor Travel ranked
Cape Town number 2
on their list of “where to go”
in 2017.
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THE CENTRAL CITY

MyCiTi Bus Rapid Transit

3 572 155

IN NUMBERS

During 2017, a total of
3 572 155 passengers
boarded a MyCiTi bus
within the Central City,
with 3 587 325 alighting.

The following is a snapshot overview of some of the facts
and figures to be found in this report, to enable a quick
understanding, at a glance, of the diversity and complexity of the
area that forms the traditional downtown or CBD of Cape Town.
DOING BUSINESS

The 3 157 businesses in the CBD operate in the following categories1 and subcategories:
A TOTAL OF 190
ACCOMMODATION & TRAVEL
BUSINESSES INCLUDING:

4 airlines

9 Car hires

24 Embassies

38 Hotels

8 Student
hostels

85 Travel
services

22 Backpacker establishments

A total of 116 architecture,
engineering & surveying
firms including the
following:
60 Architectural
34 Engineering
20 Quantity surveying
2 Land surveying

A TOTAL OF 111
COMMUNICATIONS,
MEDIA & ADVERTISING
AGENCIES INCLUDING:
11 Advertising
5 Communications
7 Event management
28 Film & TV production
2 ICT (marketing)
12 Marketing & branding
12 Media companies
15 Printing & publishing
14 Public relations
5 Specialist/other

95

A total of
95 Educational
institutes & resources
including:
84 General learning
3 Libraries
8 Museums

A TOTAL OF
50 EMPLOYMENT
& RECRUITMENT
AGENCIES BROKEN
DOWN AS FOLLOWS:
38 Employment
3 Casting
2 Entertainment
7 Modelling

A TOTAL OF 74 CORPORATE &
GENERAL OFFICES INCLUDING:
12 CLOTHING MANUFACTURERS
7 Co-working
spaces

14 Energy companies
18 Food companies
1 Health & beauty
1 Investment company
4 Mining companies
8 Retail
administration

6 Discount shops

5 Theatres

19 Electronics,
photography & music

2 Auctioneers
5 Adult-themed shops
27 Art galleries
5 Bakeries

1 Florist

9 Barber shops

54 Furniture, lighting
& decor

63 Bars & clubs

19 Gyms

7 Booksellers &
publishers

37 Hair salons

4 Fine artists
3 Graphic designers
7 Interior decorators
2 Jewellery designers

5 Music producers & sound
production
12 Photographic
5 Specialist/other

28 Laundry,
drycleaning, shoe
repairs & tailors

2 Plumbing &
sanitaryware

14 Liquor stores
& wine merchants

14 Printing, copying
& lamination

4 Locksmiths & security
1 Luggage & leather
goods

2 Postage & courier

114 Restaurants

COMMERCIAL
& RETAIL SPACE

1 048 023m2
Total commercial (office)
space in the Central City

20 Speciality shops

9.9% Office vacancy

24 Mobile devices

20 Sporting goods
(equipment & clothing)

rate as at Q4, 2017

13 Motor cars

21 Superettes

268 239m2

10 Hardware

4 Motorcycles

3 Stationary &
packaging

Total retail space in
the Central City

109 Clothing & shoes

32 Health & beauty
(incl. spas)

19 Motor parts & repairs
5 Petrol stations

2 Supermarkets

45 Coffee shops

8 Internet cafes

8 Opticians & eyewear

61 Takeaways

7% Retail vacancy

20 Curios & markets

71 Jewellery design
& manufacturing

2 Pawn shops

6 Vintage &
secondhand

3 Butcheries

12 Department stores

4

7 Fashion accessories
& handbags

7 Specialist/
other

A total of 38 artistic studios including the following:

A TOTAL OF 986 ENTERTAINMENT & RETAIL ENTITIES BROKEN DOWN AS FOLLOWS:
17 Adult entertainment

2 Conferencing
& events

6 Pharmacies
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rate as at Q4, 2017
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A total of 142 ICT &
telecoms including:
9 Business development
22 Call centres (general)
1 Energy company
6 Financial services &
banking
3 Health & beauty
70 Software & website
development
1 Insurance
5 Online marketing
3 Retail
17 Telecoms
1 Travel service
4 Specialists/other

A total of
238 Finance, investment,
insurance & banking
including:
38 Accounting firms
27 Banks
10 Business development
2 Call centres
15 Debt recovery
40 Financial services &
banking
2 ICT (online transactions)
44 Insurance
46 Investment companies
14 Specialists/other

A total of 61 Freight,
customs brokering,
shipping, import &
export including:

10

14

Freight forwarding
& customs
brokering

A total of 665 law firms
& advocates broken
down as follows:

193

A total of 95 NGOs/NPOs
& industry councils
including:
6 Artistic studios
7 Business development
4 Education
& training
4 Medical, health
& beauty
23 Industry councils
4 Legal services
44 NPO general
2 Theatres
1 Urban management

34

Import &
export

3

Shipping
companies

203

Specialists

Advocates

GOVERNMENT FACILITIES

42

THE TOTAL OF
MEDICAL ENTITIES
IN THE CENTRAL CITY

Government
agencies

10

Parastatals

23

Local
government

63

National
government

36

13

Provincial
government

Political
parties

Total number of government employees: 18 917
Number of general public using government facilities daily: 30 627
A total of 62 property & real estate broken down as follows:

6

Commercial
brokers

4

Estate
agents

16

Property
management

22

Property &
real estate

3

Property &
investment
brokers

8

Property
developers

THE VALUE OF
CENTRAL CITY
PROPERTY

R30 628 149 724
The overall official nominal
value of all property in the
CBD, according to the City
of Cape Town’s most recent
(2016/17) property evaluation.

R3 548 000 000
The value of property,
conservatively estimated 2
and still to be officially
assessed by the City, that has
come online in the Central City
during the course of 2017.

R8 298 000 000
The value of property,
conservatively estimated,
that is under construction.

R1 630 000 000

462

Law firms

1

3

Property
construction

1 Many businesses may engage in more than one activity; for the sake of classification, the primary activity has been used for this

report. Much of this also lies in the interpretation of how a specific business may see itself. For example, some financial operations
which run call centres will first and foremost see their business as financial, while others will prioritise their function as being that
of a call centre. Or a retail venue which is both a bakery and a coffee shop may classify itself primarily as a bakery.
2 In terms of the estimated values of properties that have opened their doors during 2017, as well as those under construction, in
planning or proposed, the term “conservative” is used throughout this report as not all values are known to the publishers at the
time of going to print. The values outlined in this report are therefore those that have been made public by property owners and
developers themselves.

The value of property,
conservatively estimated,
that is currently in the
planning phase.

R14 226 000 000
The value of property,
conservatively estimated, that is
currently proposed and is hoped
to begin construction by 2020.

RESIDENTIAL SPACE

59
205

The number of residential
complexes in the Central City

Number of units sold (transferred
to owners) during 2017

R41 287/m2

Average m² price transferred
during 2017

R2 768 806

Average price per unit
transferred during 2017

51.92m2

Average size of unit
transferred during 2017
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SECTION 2 > DOING BUSINESS IN THE CENTR AL CIT Y

THE ECONOMIES OF THE

CENTRAL CITY

Each year, this report accesses the economies that make the Central City a base
from which to conduct business, and picks up on trends that may be emerging.
As has been evident in previous
reports, the number of retail venues
continues to lead the Central City
business breakdown, and the CBD
also remains a vibrant centre for the
legal fraternity – understandable with
the Central City being home to the
Western Cape Division of one of South
Africa’s nine provincial high courts.
Situated in Precinct 3, the high court
also accounts for the large number of
legal entities (largely the offices of advocates) to be found in this precinct.

The financial sector (which includes
companies representing the banking,
investment and insurance industries)
remains strong as the third largest
sector, while the industries that make
up the accommodation and travel
sector have, for the first time this year,
fallen to fifth place among the top five
industries, knocked out of position by
a more than doubling of the
presence of medical professionals in
the Central City – which has risen
from 96 medical practices in the

2016 report to 193 in this report. As
predicted in the last report, this can
be attributed to the closing down of
the old Netcare Christiaan Barnard
Hospital in Precinct 2 and the opening
of the new, expanded state-of-the-art
hospital (by the same name) in
Precinct 1, which is now home to 148
of the CBD’s 193 medical practices.
Nevertheless, the accommodation
and travel sector remains strong,
followed closely by the ICT and
telecoms business community.

BUSINESS BREAKDOWN PER PRECINCT
The following indicates the business breakdown within each precinct, from largest to smallest. To see where a
particular precinct lies within the CCID footprint, please see the pull-out map at the front of this publication.
PRECINCT 1 (THE FORESHORE)

PRECINCT 2

Entertainment & retail
venues: 153

Architecture, engineering
& surveying: 29

Retail venues: 475

Medical: 148

Educational institutes
& resources: 28

Finance, investment,
insurance & banking: 106
Accommodation & travel: 58
ICT & telecoms: 46

Industrial councils
& NGOs/NPOs: 25

Freight, customs
brokering, shipping
& import/export: 38

Employment & recruitment
agencies: 21

Legal: 38
Communications, media &
advertising: 32

6

General corporate/head
offices: 26

Property & real estate: 19
Specialised services: 13

Legal: 123
Finance, investment,
insurance & banking: 102
Accommodation & travel: 74
ICT & telecoms: 61
Architecture, engineering
& surveying: 58
Industrial councils &
NGOs/NPOs: 46
Communications, media &
advertising: 45

Artistic studios: 7
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Educational institutes
& resources: 42
Property & real estate: 33
Medical: 26
General corporate/head
offices: 23
Employment & recruitment
agencies: 23
Freight, customs brokering,
shipping & import/export: 18
Specialised services
companies: 17
Artistic studios: 15

S EC T I ON
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BREAKDOWN OF BUSINESS IN THE CENTRAL CITY
The following is a breakdown overall of the 3 157 businesses to be found in the
Central City, as at the time of publishing this report.

Retail venues:

Legal:

986

665

1

Accommodation
& travel:

2

ICT &
telecoms:

190

142

Finance, investment,
insurance & banking:

Medical:

Architecture,
engineering &
surveying:

Communications,
media & advertising:

238

116

193

111

Government,
politics & religion
The following entities are also to be
found in the Cape Town Central City:
National government offices: 63
Government agencies: 42

Educational
institutes &
resources:

95

Industrial
councils &
NGOs/NPOs:

95

General
corporate/
head offices:

74

Property &
real estate:

62

Provincial government offices: 36
Local government offices: 23
Offices of political parties: 13
Parastatals: 10
Religious establishments/
centres of worship: 26

Freight, customs
brokering, shipping
& import/export:

61

Employment
& recruitment
agencies:

Specialised
services:

50

41

Retail venues: 192

Educational institutes &
resources: 13

Accommodation & travel: 36

General corporate/
head offices: 5

Architecture, engineering
& surveying: 19

Artistic studios: 5

Communications,
media & advertising: 19
ICT & telecoms: 19
Finance, investment,
insurance & banking: 17
Medical: 15
Property & real estate: 7

38

1 For a further breakdown of the retail economy in

the Central City (which includes stores, eateries and
entertainment/leisure venues), please see pg 25.
2 Of the 665 legal entities, 203 are law firms while
462 are offices belonging to advocates.

PRECINCT 4 (EAST CITY)

PRECINCT 3
Legal: 466

Artistic
studios:

Retail venues: 166
Legal: 38
Accommodation
& travel: 22

Educational institutes
& resources: 12
Artistic studios: 11
Architecture, engineering
& surveying: 10

Specialised services: 3

Industrial councils
& NGOs/NPOs: 22

Employment &
recruitment agencies: 2

General corporate/head
offices: 20

Employment &
recruitment agencies: 4

Freight, customs
brokering, shipping
& import/export: 2

ICT & telecoms: 16

Medical: 4

Communications,
media & advertising: 15

Property & real estate: 3

Industrial councils
& NGOs/NPOs: 2

Finance, investment,
insurance & banking: 13

Specialised services: 8

Freight, customs
brokering, shipping
& import/export: 3
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MANAGING THE CAPE TOWN

WATER CRISIS

The City of Cape Town is currently spending R3.3 billion to save the metropole
from the worst water crisis in its recorded history. Capital expenditure will be
R2bn and operating expenses will be R1.3bn. How does this crisis impact on
the economic development of the Cape Town Central City and what steps
are being taken to mitigate this?

In May 2017, the City of Cape Town
was declared a disaster region
allowing for reactionary procurement
processes to be faster than normal,
including emergency procurement
processes. The procurement and
commissioning of multiple new
augmentation schemes in rapid
time will be the largest and most
complex expenditure programme
in the City’s history.
The current situation that Cape
Town finds itself in, however, is
believed to be the “new normal” –
a situation in which the City may
well forever be under the threat of
drought and wherein all stakeholders
can no longer rely primarily on rainwater supply.

8

In the meantime, the aim is to
avoid a “worst case” scenario in terms
of a “Day Zero” – the day on which the
dams will be so low that the City will
need to turn off the taps.

WHAT IS DAY ZERO?
Day Zero is what the City of Cape
Town’s current water management
strategy is aiming to avoid. The term
refers to a situation in which the City’s
dams could reach a storage capacity
as low as 13.5%. At that point, the City
will be forced to turn off all taps. It is
Cape Town’s “worst case scenario”
in terms of the current drought.
Should Day Zero ever be reached,
the City will set up and operate
approximately 200 collection points
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across the metropole, from where
residents will be able to collect 25 litres
per person per day – in line with the World
Health Organisation’s recommendation.
Each of these sites would service around
20 000 people per day.
According to the information portal
“Think Water” that the City has set up to
keep people informed, there is no
question that Day Zero can be avoided
provided all residents, businesses and
other water users do all they can to
adhere to current water restrictions.
In developing a water-wise culture,
many businesses in the Central City have
already been very proactive in adapting
water-saving measures. A few of those
demonstrating particularly innovative
initiatives are mentioned on pg 11.

S EC T I ON
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FAQS ON CAPE TOWN’S WATER CRISIS
The following were applicable as at
the time of going to print. Updates
can be found at www.capetown.gov/
thinkwater
Will Cape Town run out of water?
Not if the City reaches its supply
augmentation targets in time and
everyone stays within (or below) their
daily use limit. Consumption must be
reduced and alternative supplies to
rainwater increased.
What are the daily use limits for
individuals?
Daily use, inclusive of water used at
home and work, is 50 litres (50L) per
person. Which, for example, is:

20L A shower no more than
two minutes long

4L Drinking water and for
cooking meals

4.5L

Daily hygiene - brushing
teeth, washing hands etc.

10.5L Doing the dishes
and laundry

9L One toilet flush
2L Water for pets
What is the City of Cape Town’s
supply augmentation target?
Daily output of 450 million litres.

What are the supply augmentation
technologies?
Immediate and first tranche:
Groundwater extraction [100 million
litres per day (MLD)]
Desalination - land-based
containers (50MLD)
Desalination - barge (50MLD)
Second tranche:
Water reuse (50MLD)
Desalination - land based &
permanent (50MLD)
Extreme tranche:
Desalination - marine based
(200MLD)
Where are these water sources
coming from?
Groundwater extracted from Atlantis,
Silverstroom, the Cape Flats, Cape
Peninsula and Hottentots Holland.
Land-based desalination plants in
Koeberg, Silverstroom, Woodbridge
Island, Granger Bay, Hout Bay, Red
Hill, Strandfontein, Monwabisi and
Harmony Park.
A desalination barge in Table Bay
Harbour.
Is it short sighted and risky to rely
on boreholes and groundwater
extraction?
It is a risk; therefore, in the medium
term, there need to be ways of
replenishing groundwater. This is
done by managed aquifer recharge
that can be done with recycled water
or desalinated water.

What are the implications of
population growth?
Ongoing population growth is
a major challenge. Balancing the
ratio between the number of people
and the available usable water (also
known as the hydraulic density of
population) is crucial for stability
and sustainability. That is why Cape
Town needs to not only change its
water culture to one that recognises
water as a precious resource, but also
increase its sources of supply.

What does this mean for business –
particularly in the Central City?
It is not yet possible to quantify the
negative impact of the water crisis on
business; however, some industries –
such as agriculture and horticulture have already had measurable effects.
With specific reference to the
Central City, the construction
industry has had to change its
processes as construction
companies can no longer use potable
water for washing down hard surfaces,
dampening sand, dust compression,
cleaning building sites, cleaning plant
equipment or suppressing dust.
Alternative water sources must be
sourced, such as basement water,
which can then also be used both
during and post development (the
latter in terms of toilets and
irrigation, for example). On-site
storage and the possibility of sharing
water with neighbouring properties
are now givens to be explored.

FROM THIS POINT ONWARDS:
All businesses based in the Western Cape need to revisit their risk management
strategies and make sure their businesses are prepared to deal with the impact of
tighter water restrictions and possible water shedding. Business owners need to
know, for instance, that they cannot rely on their insurance policies to cover losses
associated with drought as insurers do not consider drought an event that directly
causes damage to business.
Business owners should also be developing continuity plans that take a possible
Day Zero into account, should this ever become a reality. Employers would not, for
example, be able to have employees in buildings to which there is no water supply.
SOURCES: www.capetown.gov.za/thinkwater; www.dailymaverick.co.za/opinionista/2017-10-30-the-cape-water-crisis-faqsand-honest-answers/#.WiZiXq2B2u0 ; www.timeslive.co.za/politics/2017-08-17-de-lille-unveils-r33bn-cape-town-waterplan-and-warns-of-higher-bills/ ; www.infrastructurene.ws/2017/08/19/cape-town-announces-water-resilience-plan/# ;
www.timeslive.co.za/sunday-times/news/2017-06-04-water-crisis-business-let-creative-juices-flow-in-emergency/
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WATER GUIDELINES
FOR CONSTRUCTION
& COMMERCIAL
PROPERTY
BASEMENT WATER

CITY OF CAPE TOWN’S GREEN BOND
In 2017, the City of Cape Town launched its first green bond of R1 billion in
a closed bidding process. 29 investors made a total offering of R4.3bn in response.
With the projects to be a mix of adaptation and mitigation initiatives, among these
are water management initiatives as well as the treatment of sewage effluent.
For more on the Green Bond, see pg 17.

CENTRAL CITY BUSINESSES
ADAPTING TO THE CRISIS
Several businesses with operations
in the CBD are leading by example
in terms of water-saving initiatives.
Here are a few examples.
Virgin Active Gyms (in the Cape Town
CBD and throughout the metropole)
have taken the following measures to
reduce water usage: reduced
backwashing of pools; use pool covers
to reduce evaporation; closed steam
rooms and saunas; installed dual
flush toilets; replaced PVC piping
with stainless steel to prevent leaks;
have rain water harvesting and water
recycling projects in place; conduct
regular water audit; train staff on water
management; fitted showers with
eco-showerheads which use 30% less
water and installed two-minute alarm
systems indicating when your two
minutes of showering time are up.
Restaurants throughout the CBD
are using grey water to water their

herbs and plants; some are reducing
dishwashing by making use of paper
and wooden coffee cups and using
waterless wine coolers.
Hotels are installing water saving
measures such as low-flow shower
heads; requesting guests to shower
instead of taking baths (some hotels
have even removed the plugs from
baths); implementing tourist awareness
campaigns such as “Save like a local”;
and replacing fresh water with sea water
in swimming pools (a few have even
closed their pools). A number of hotels
are also informing arrivals that there
will be no daily changing of sheets
and towels for long-staying guests.
Leading by corporate example
A number of CBD-based corporates
are stepping up to the water-wise
challenge, among them the Woolworths
head office (located in Precinct 4) and
Redefine Properties new The Towers
complex (located in Precinct 1). See
case studies on each of these on pg 11.

CAPE TOWN’S OVERALL WATER USAGE BY NUMBERS:

64.5%

residents of
houses, flats &
complexes

10

12.8%

retail & offices

4.2%
industry

3.6%

residents
in informal
settlements
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The water crisis has forced companies
to find different sources of water.
A prime example of this is ground water
which seeps into the basement levels of
buildings, and which normally collects
in underground sumps. Once the sumps
are full, the water is released into the
stormwater system and lost out to sea.
Within the CBD, there are many
buildings which have basement water
– with the majority not yet using this
resource. It is understandable therefore
that this water has now been flagged
as an asset. To this end, GreenCape1,
together with the City of Cape Town, has
researched if and how this water can be
used, and have provided the following
guidelines for property owners and
managing agents.
The most efficient way to make use
of basement water is to:
Use it on site
Share it within a property portfolio
Share it with a third party if there is
surplus available (and it is non-potable).
Infrastructure costs incurred to make
use of basement water can be claimed
back by a business.
The following steps can be taken to start
the process of using basement water:
STEP 1: Install meters and measure
basement water discharge.
STEP 2: Compare with potable water
demand (identify different uses/quality
requirements).
STEP 3: Test water quality to determine
if it is fit for use or needs a filtration
system.
STEP 4: Install buffer tanks (sized
according to basement water discharge
and demand).
STEP 5: Install treatment system,
if required.
STEP 6: Connect to points of use [with
Reduced Pressure Zone (RPZ) valve].
STEP 7: Apply for a WSI/WSP
(see box top right of pg 11) if supplying
for human consumption.

S EC T I ON

BASEMENT-WATER WISE
The following two case studies are
from CBD buildings currently making
use of basement water.

Woolworths Head Office,
93A Longmarket Street
As part of Woolworths’ Good Business
Journey, in 2008 the company’s head
office, based in the Cape Town
Central City, started the process of
understanding how to make use of
its high-quality basement water.
Since 2010, its head office has been
harvesting, treating and reusing this
water within its building as well as
five others in close proximity.
This basement water system has a
capacity of filtering 90 kiloliters (kl) a
day and can store 155kl. 60% of water
used is from this system, and is used
to flush toilets, run the building’s car
wash, a decorative fountain outside
the building, and for the cooling
towers of the air conditioning units
(the majority of which keep the
company’s critical data centre cool
24/7). The company is currently
applying to use its water as potable
water, as well as to supply any excess
to the City of Cape Town.
In 2012, Woolworths received the
Gold Award for its Grey Water Usage at
the Global Facilities Management (FM)

Awards. Global FM is an international
Belgium-based NPO representing
worldwide organisations that provide
leadership in facilities management.
The payback period for the business
has been four years. This is known
as all water usage before and after
installation was measured. The
Woolworths Head Office provides tours
of their basement water reuse system
on request. Contact +27 21 407 9111
for details.

The Towers, Hertzog
Boulevard
During the recent upgrade of The
Towers building by Redefine Properties,
the reuse of basement water was
incorporated into various systems.
The Towers collects between 90kl
and 100kl of basement water a day.
This is used in the building’s ablution
facilities as well as air-conditioning
system. There are 4 500 people
working in the building, resulting
in a major saving in the use of
municipal potable water. In addition
to reusing basement water, the
building also harvests rainwater
on its parking deck.
The payback for the business
was three years. This cost savings,
however, does not include the
building’s sewage costs.

2

Basement water is legally classified
as “waste water”, therefore no Water
Use Licence is required. However, if
a business is going to filter it to use
as potable water, it must register as
a Water Services Intermediary (WSI)
– ie: if the provision of water is not
the main objective of the business.
If a company’s main objective is to
supply potable water then it must
register as a Water Service Provider
(WSP), which can be a lengthy
process.

EMBRACING THE “NEW NORMAL”
OVERALL – CREATING BUSINESS
RESILIENCE
The following are steps which should be
taken to effectively develop readiness
plans to manage not only the current
water crisis but also adapt towards
the “new normal”. The steps increase
in terms of cost and complexity from
those that are easy to adopt quickly,
on site, to those requiring a more
long-term strategy and financial
commitment.
STEP 1 Understand water uses
and risks
Commit to save
Do water audits
Use meters to monitor usage and
identify leaks
Encourage behaviour change.
STEP 2 Reduce water use
Implement water-wise behaviour
Introduce efficient processes
Install efficient fittings and
technologies
Switch to water-wise landscaping.

1 GreenCape is a non-profit organisation established in 2010 by the Western Cape
Government as a Special Purpose Vehicle to support the development of the green economy in the region. The information
in this section is the result of a Basement Water Re-Use Workshop, hosted by GreenCape early in 2018 shortly before the
publication of this report. GreenCape is available to provide business support in scoping for water solutions.
Email water@green-cape.co.za for assistance or visit www.green-cape.co.za
2 Note: if businesses are using alternative water supplies they must have a Reduced Pressure Zone (RPZ) valve installed by
a registered plumber. This is mandatory to prevent potentially dangerous alternative water from contaminating the drinking
water system on the premises and in the surrounding area.

STEP 3 Water reuse on site
Develop greywater reuse systems
(including laundry rinse cycle reuse)
HVAC condensate: water condensation produced in air conditioners can
be collected and reused
Collect and reuse basement water.
STEP 4 Alternative water supplies2
Rainwater and stormwater harvesting
Treated effluent
Ground water.
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PARTNERSHIPS

Several partnerships exist in the Cape Town Central City which
contribute significantly towards the economic viability and future
potential of the CBD. An understanding of these partnerships is
beneficial when making investment decisions.

CAPE TOWN CENTRAL CITY
IMPROVEMENT DISTRICT
(CCID)
This report is published by the Cape
Town CCID, whose primary function
– since its inception in 2000 as the
first city improvement district (CID)
in Cape Town – has been to keep the
Central City “Safe, clean, caring and
open for business”. A map delineating
its geographical boundaries and the

THE WESTERN
CAPE GOVERNMENT
(WCG) DEPARTMENT
OF COMMUNITY
SAFETY AND
THE CCID:
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four precincts that fall within it can
be found inside the front cover of this
publication.
A public-private partnership, the
CCID was established by local property
owners with a vision for the Cape
Town CBD to rise from the crime and
grime scenario it had fallen into, to
once again become a sought-after
urban environment. An NPO, the CCID
exists (as do all 39 CIDs currently in

Public Safety Project
The WCG Department of
Community Safety (DoCS)
commenced a pilot project
in 2016 in collaboration
with the City of Cape Town
and the CCID. Through the
project, graduates from the
WCG’s youth leadership
development organisation,
Chrysalis Academy, are

the metropole) in terms of the City
Council’s municipal Property Rates
Act, Section 22 [Special Rates Area
(SRA)] and the SRA bylaw, in which
complementary top-up services are
provided in a specific geographical area
in addition to those of the primary
agencies. In the case of the CCID,
these primaries are the City of Cape
Town and the South African Police
Service (SAPS). Since 2016, the CCID
has also nurtured a partner project in
public safety with the Western Cape
Government (see box below).
With its own board of directors, the
CCID is made up of three operational
departments – safety & security, social
development and urban management
– while a communications department
collaborates across all three of these
to promote the work of the CCID and
investment into the Central City.
A fifth department manages financial
and HR-related administration.
With a full-time staff of 22 people,
the CCID overseas a total work force
of around 600 people (see breakdowns
in box on pg 13) who carry out the
organisation’s mandate to manage the
spaces “in between” the buildings of
Cape Town’s traditional “downtown”
or CBD area.

trained as ambassadors for
the iconic The Company’s
Garden located in the Central
City and managed by the
City of Cape Town’s Parks
Department. Following its
initial success, the project
is now being rolled out to
other areas in the CBD.
The students, who receive
stipends from WCG, are
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deployed on nine months’
rotation at a time, and are
upskilled and managed by the
CCID’s department of Safety
& Security. They are trained to
assist visitors, report damage
to infrastructure, and be the
eyes and ears on the ground
in terms of public safety,
illegal dumping and antisocial behaviour.

S EC T I ON
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THE CITY OF CAPE TOWN DEPARTMENT OF
ECONOMIC DEVELOPMENT AND THE CCID:
informal businesses as well as users of
the space (all completed in 2016), as well
as on-going stabilisation of the area
in terms of safety and the rendering
of cleaning and beautification services.
It is the City’s vision that the results
of these initial studies will steer the
development of a long-term plan for
the management not only of these two
crucial CBD nodes but of public spaces
across the metro. In the meantime, the
ongoing stabilisation of the area by the
CCID contributes vastly to the economic
importance of these two spaces within
the CBD.

Pilot Project on Public Space
Management
The CCID works closely with several
City departments providing top-up
services to complement those provided
by the City. These departments have
traditionally included Law Enforcement,
Electricity Services, Roads and
Stormwater, Health and Environmental
Affairs, City Parks, Solid Waste, Public
Lighting, Water and Sanitation, Social
Development and Early Childhood
Development.
Since 2016, the relationship between
the CCID and the City’s Department

of Economic Development has been
expanded to initiate a process to
enable best-practice management
and revitalisation of public spaces
across the metropole. This has seen the
commencement of a pilot project in two
nodes of great economic importance to
the CBD, namely Greenmarket Square
and St Georges Mall. To this end, the
City approached the CCID two years
ago to assist with the initial phases
of this project, involving: pedestrian
counts, documenting the physical state
and challenges of the space, various
surveys conducted with formal and

PUBLIC SAFETY

URBAN MANAGEMENT

SOCIAL DEVELOPMENT

Along with a fulltime,
in-house team of four (including
two night managers), the CCID
also contracts 230 public safety
officers (PSOs). With each PSO
equipped with a body worn
video unit, there are, on average,
80 on foot patrol during the day
and 60 at night, while 3 manage
the 24-hour call centre control
room, and 24 work on a vehicle
response team.

Together with a fulltime
urban management team of
four (including two precinct
managers) the CCID contracts
60 professionally skilled
cleaners who move throughout
the CBD both during the day
as well as at night to keep
pavements and street gutters
clear of litter.

CCID’s Social Development
partner NGO Straatwerk
works closely with CCID
Urban Management to
create approximately 300
work opportunities a year
for semi-skilled individuals,
who undertake everything
from basic road maintenance
and cleaning of stormwater
drains, to graffiti removal and
beautification projects.

955

number of
road repairs
undertaken in 2017

25

the number
of City Law
Enforcement
officers also
contracted
to the CCID
security
complement

1 020
tonnes

of waste was
swept off the
streets of the
CBD during 2017
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INVESTMENT PARTNERS
Several of Cape Town’s top investment agencies, offering both
working partnerships to potential investors as well as the fostering
of a strong economy, are based in the Cape Town Central City.

INVEST CAPE TOWN

INVEST SA WESTERN CAPE

With Cape Town being home to most
tech start-ups on the continent,
financial institutions, legal firms, call
centres for global companies and
online retailers, in 2016, the City of
Cape Town launched the Invest Cape
Town initiative to continue to build
the city’s brand as a world-class
investment destination. By leveraging
the city’s natural beauty and
achievements as a tourist destination
alongside the sharing of its business
success stories, Invest Cape Town
exists to create employment,
promote investment and funding,
attract talent, and help companies
and entrepreneurs discover new
opportunities in Cape Town. The
Investor Centre offices of the initiative
were opened in 2017, at the same
time and in the same space as those
of InvestSA Western Cape (see right),
to function as a collaborative onestop shop for investors into Cape
Town and the province.
WHERE: Cape Sun Hotel, entrance on
St Georges Mall side (Precinct 2)
www.investcapetown.com

September 2017 saw the opening of the Western Cape InvestSA One Stop Shop
(Invest SA OSS) in the Cape Town CBD. Previously only available in Gauteng,
InvestSA offices are now being established in major South African centres, by
national government’s Department of Trade & Industry (DTI). The Western Cape
office will promote investment specifically into the province by streamlining
regulatory procedures and providing investors with services to fast-track
projects and reduce government red tape when establishing a business. The
value proposition for the provincial OSS is the coordination and incorporation
of the special economic zones, provincial investment agencies, local authorities
and the relevant government departments involved in regulatory, registration,
permits and licensing matters. The St Georges Mall offices will therefore house
representatives from government entities like the South African Revenue Service
(SARS), Home Affairs, Environmental Affairs, Eskom, and the Companies and
Intellectual Properties Commission, all under one roof.
WHERE: Cape Sun Hotel, entrance on St Georges Mall side (Precinct 2)
www.investsa.gov.za

WESGRO
As the official destination marketing,
investment and trade promotion
agency for the Western Cape,
Wesgro’s mandate is to “attract
and retain foreign direct investment,
grow exports and market Cape
Town and the Western Cape as
a competitive business and leisure
destination globally”. It looks to
align the region to national priorities
for economic growth, trade and
investment promotion initiatives
and facilitate the link between
business and government decision
makers. It is, therefore, often the first
port of call for foreign buyers, local
exporters and investors looking to
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make use of the region’s potential. For
example, according to the City of Cape
Town’s Economic Performance Indicators
for Cape Town, Quarter 2, April – June
2017, between April and June Wesgro
facilitated three expansion investment
projects into Cape Town, namely:
A R500 million real estate and
infrastructure project creating 150 jobs
R1m in a manufacturing project
creating 10 jobs
R75m in an information
communications and technology
project creating 150 jobs.
WHERE: SA Reserve Bank Building,
60 St George’s Mall (Precinct 2)
Wesgro.co.za
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CHAMBER OF COMMERCE
Established in 1804, and representing businesses of all sizes and virtually all
sectors, the Cape Town Chamber of Commerce & Industry serves, enables and
leads business, facilitating a multitude of services and networking opportunities
among its members.
WHERE: 33 Martin Hammerschlag Way, Foreshore (Precinct 1);
capechamber.co.za

The New York City to
Cape Town connection

THE WESTERN CAPE
ECONOMIC DEVELOPMENT
PARTNERSHIP (EDP)
The EDP is a non-profit company
established in 2012 as a collaborative
intermediary organisation, to work
with and between broad-based
stakeholder sectors in the Western
Cape economic delivery system.
To this end, it aims to improve the
performance of the Cape Town and
Western Cape economic development
system, by creating and sustaining
partnerships between economic
stakeholders, and in support of the
goal to create a resilient, inclusive and
competitive region, thus contributing
to South Africa’s national economic
success. Funded by national, provincial
and municipal government, the EDP
has played a unique role in bringing
together the public sector, private
sector, academia and civil society,
to focus on specific issues that had
initially been identified as key drivers
of economic growth. Today, it focuses
on providing partnering solutions
to improve the performance of the
local and regional economic system.
WHERE: Atterbury House, 9 Riebeek St
(Precinct 2);
www.wcedp.co.za

ACCELERATE CAPE TOWN
Accelerate Cape Town is a business
leadership organisation representing
top-tier corporates in Cape Town.
Established in 2006, it provides a forum
for business to connect and catalyse
action to position Cape Town for
growing economic success as a globally
recognised business destination in
Africa. It achieves this by:
Connecting business, government
and higher education to grow
relationships and catalyse action
through networking and events
Conceptualising programmes
and accelerating initiatives
to provoke action-oriented
discussion on topical issues
Providing a conduit for
private sector participation
in larger government-driven
initiatives, as well as ensuring
business continuity in the
event of political upheaval
Advocating for policies
supportive of economic
growth and representing
the views of business.
WHERE: 8th Floor, MSC House,
1 Mediterranean St (Precinct 1)
acceleratecapetown.co.za

Cape Town and New York City have
signed a city-to-city partnership deal
to boost tourism between the two.
It is the first agreement of its kind that
NYC & Company, New York’s official
destination marketing organisation,
has signed with a destination on
the African continent.
The two-year alliance includes
a collaboration agreement between
the two cities’ destination marketing
organisations (the other being
Cape Town Tourism), which will also
see a swapping of marketing and
advertising assets, to be activated
in early 2018 to influence seasonal
travel, much of which it is hoped
will be coordinated between New
York City’s own vibrant Manhattan
downtown and the Cape Town CBD.
In New York City, adverts will appear
on bus stop shelters and LinkNYC
kiosks to promote Cape Town,
reaching an estimated 17.6 million
in media impressions. In Cape Town,
an equivalent value of New York City
adverts will be featured through
digital and out-of-home media,
with specifics to be determined.
As part of the agreement, New York
City and Cape Town will also share
best practices in tourism marketing
and management, as well as
the exchange of marketing
materials to boost reciprocal
travel, and thus business, to
increase the number of
visitors between both
markets in the years
ahead.
SOURCE: www.fin24.com/
Companies/TravelAndLeisure/
cape-town-new-york-enter-partnership-agreement-20170824
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REASONS TO INVEST
IN CAPE TOWN

Along with the fact that the Cape Town Central City is seen overall
as a dynamic, vibrant and ever-growing downtown economy, there are
a number of very specific reasons why investors could consider Cape Town.
The City of Cape Town’s INVEST CAPE TOWN (see pg 14), with its offices in
the heart of the Central City, offers the following information in this regard.
LOCATION
Thanks to its combination of urban
life, high culinary standards, natural
assets (from national parks to
stretches of coastline), affordability
and good governance, Cape Town is
increasing in its desirability. It has
an ever-growing integrated public
transport system, a diverse range
of suburbs in which to live, and is
home to three universities with
academic strengths in business, law,
IT, engineering, medical sciences and
technology.

ACCESSIBILITY
In terms of air traffic and through
a dedicated Air Access team comprised
of global aviation specialists, Cape
Town has recently secured six new

16

routes and eight route expansions
resulting in over half a million more
two-way direct seats coming into Cape
Town. Improvements in connectivity
between Cape Town International and
destinations in Africa, Europe and Asia
allow locally situated business people
to easily service projects in various
parts of the world.

COMPETITIVENESS
RANKING
In 2017, Cape Town was ranked
21st globally on The Global Cities of
the Future list for its foreign direct
investment. It is the only African city
to make the list, published annually
by Foreign Direct Investment (fDi)
Intelligence, a division of the Financial
Times.
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PRIORITY SECTORS
Sectors with high potential for
investment and growth are:
Business process outsourcing (BPO):
With approximately 40 call centres
just in the CBD alone, the BPO industry
has been the lead contributor to job
growth in the city in the last 10 years.
Cape Town is an appealing offshore
BPO destination due to a high level
of industry organisation; good ICT
infrastructure and support services;
English language proficiency; being
in the same time zone as Europe; and
cost competitiveness (in terms of the
rand exchange rate).
Digi-tech: Cape Town has a
disproportionately high number

S EC T I ON

2

THE CITY OF CAPE TOWN’S
GREEN BOND
In July 2017, the City of Cape Town
launched its inaugural green bond of
R1 billion in a closed bidding process.
29 investors made a total offering of
R4.3bn in response to the R1bn that was
being sold. The projects to be funded by
the green bond are a mix of adaptation and
mitigation initiatives, among which are:
the procurement of electric buses
creating energy efficiency in buildings
developing water management
initiatives
initiatives around the treatment
of sewage effluent
the rehabilitation and protection
of coastal structures.
The City of Cape Town’s green bond
has been certified by the Climate Bond
Initiative’s Climate Bond Standard, while
international rating agency Moody’s has
awarded it a GB 1 rating (meaning that the
agency has been impressed enough with
the green credentials and controls around
the bond to name it “Excellent”).

of the country’s tech start-ups as well
as the majority of the country’s major
e-retailers headquartered in the city.
It is also home to a strong supportive
industry (including award-winning
animation studios) and a major
destination for film and television
(see pg 18), with the Central City
playing a leading role as a location.

Electronics: A number of large
investments in the electronics industry
in the city have been made in recent
years (eg, by Hisense), with the view
to tapping into the growing African
middle class in particular. African
markets currently account for 51% of
Cape Town’s electronic exports, a figure
which has much scope for growth.

Renewable energy: Cape Town is
becoming a knowledge hub for the
green economy due to local and
regional government support and
funding towards GreenCape (a nonprofit organisation that drives the
widespread adoption of economically
viable green-economy solutions from
the Western Cape) and an increasing
number of green-focused companies.

Clothing and textiles: Cape Town’s mix
of retail head offices (national retailer
Woolworths, for example, is based
in the Central City) and large-scale
manufacturers means that the city’s
clothing producers can offer a value
proposition, centered around a quick
response production model, that is
unmatched by producers in distant
countries.

What is a green bond?
Green bonds are financial products
that make it easier for investors to fund
projects that address climate change, and
encourage investment in green activities
such as clean technology and climate
adaptation products. These bonds also
enable the financing of projects that
are normally hard to finance and attract
new investors.

DOING BUSINESS IN THE CENTRAL CITY
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SPOTLIGHT ON

FILM AND RELATED
MULTI-MEDIA INDUSTRIES

From time to time, this report relooks at key industries active in the
Central City. Film and television were spotlighted for the first time in
the 2014 report. With film shoots now a daily occurence in the CBD, this
industry warrants another look, with the focus now falling on a broader
picture in terms of the various genres that make up the multi-media arena.
Over the past decade, this industry
has matured beyond being purely
a locations-based production hub
and has transitioned into a film
manufacturing location that embraces
the entire scope of the featurefilm value chain (including sound,
editing and other post-production
activities such as set design and
related engineering) and into the
realm of gaming as well as virtual and
augmented reality. One of the primary
catalysts for this transition was
the opening of the Cape Town Film
Studios in 2010 , but another has been
the exposure which the Central City
itself has garnered over the years
as a multi-faceted resource, from
talented crew, cast and creatives
to a variety of versatile locations.

HBO Cinemax recently announced the
filming of its large-budget new series
Warrior in Cape Town, which will be a huge
boost for the industry. It is estimated that
the production will result in 250 local crew
jobs with an additional 6 500 person-days
of extras and stunt people.

SOURCE EPIC Economic Performance Indicators
for Cape Town, Quarter 2 (April - June) 2017
SECTOR FOCUS: THE FILM AND MEDIA INDUSTRY

THE SCOPE OF
THE INDUSTRY
For the purposes of this
report, the film and related
multi-media industries are
defined to include long-form
productions (feature films,
made-for-TV movies, direct to
DVD productions); television
productions (documentaries,
game shows, reality TV
shows); commercials, stills
and new media (video games,
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animations, podcasts etc.)
The value chain includes all
activities required for the
completion of a production
(long-form, television etc.).
Primary activities include preproduction, production, postproduction and distribution.
In addition, there are
numerous supporting
industries which are critical

to making Cape Town such
a valuable destination.
These include: tourism
(accommodation, vehicle
hire and restaurants);
manufacturing (set builders,
plumbers, electricians);
electronics (camera, sound
and lighting equipment) and
ICT (animation, software
development).
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CAPE TOWN’S COMPETITIVE ADVANTAGES
AS A MULTI-MEDIA DESTINATION

Cape Town is a highly rated
tourism destination
Due to being a world-class tourism
destination, Cape Town has highquality infrastructure, amenities
and accommodation allowing it to
cater to the diverse needs of the
multi-media sector.

Diverse landscapes
The diversity of Cape Town’s
natural landscapes, as well as
locations, provides producers
with the opportunity
to replicate a variety of
destinations in one region.

Innovative
postproduction
services

Competitive production
costs

Strong international
reputation

Compared to other international
cities, Cape Town is a costeffective destination for foreign
productions, due to a favourable
exchange rate as well as
hardworking and efficient crews
who save time on set.

Cape Town’s film industry, in
particular, has an excellent
reputation internationally as
having a high level of service of
local crews and the availability
of purpose-built infrastructure.

Even though
the postproduction sector
within the industry is small, it is
of an international quality and
is a major growth area for the
industry.

Government support

An established
international film
studio

The Department of Trade and
Industry (DTI) offers relatively
generous incentives for foreign
film and
television
production
and postproduction
activities
occurring in
South Africa.

The Cape Town Film Studio
(based in Faure, 30 km from
the CBD) provides worldclass facilities and backlots
to meet the needs of the
international market.

THE INDUSTRY IN NUMBERS

5 000

There are
5 000 official
City of Cape
Town locations
and countless
privately-owned
locations.

In the second quarter (Q2) of 2017,
1 359 official locations were booked
and 934 location permits provided
by the City of Cape Town.
The Cape Town Central City continues to
be the most popular filming location in the
entire metropole, with 37% of all permits
being issued for this area.

TURNOVER (2015 FIGURES):
Television: R 1.1 billion
Commercials: R870 million
Feature films: R720m
Documentaries: R270m
Stills: R261m
Animation: R100m
Short films: R90m
Gaming: R59m

THESE INDUSTRIES
CONTRIBUTED:
R3.91 billion to the South
African GDP
R2.63bn to Cape Town GGP
9 490 jobs
R501m in taxes and
R886m in net foreign
exchange

DOING BUSINESS IN THE CENTRAL CITY
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RETAIL OCCUPANCY
RATES

While the formal retail environment is changing fast across the globe,
moving increasingly online for one, the Cape Town Central City continues
to hold its own with occupancy standing at 93% on average across all four
precincts, and with only slight variances from precinct to precinct.
94% in 2016 to 93% in 2017. However,
the face of retail is changing and now
is the time for astute entrepreneurs
to pay attention to new international
trends arising.
For example, evidence is showing
that shoppers in busy downtown
areas are now increasingly seeking
out unique retail experiences (see our
trends predictions on pgs 22 to 25),
while a growing residential community
in the Central City also looks towards
opportunities that can bridge the work
(or study) and home environments.

Retail is big business in the Cape Town
CBD: out of the 3 157 private formal
enterprises to be found in the Central
City, 986 (as at December 2017) were
classified as retailers. A breakdown
of who’s selling what appears across
pgs 24 to 25.
Indeed, inspite of enormous
economic pressure on retailers
across South Africa, the Central
City’s occupancy rate has remained
relatively steady. Year-on-year, since
December 2016, there has been only
a 1% decrease in occupancy rates from

SUMMARY OF TOTAL OCCUPANCY OVERALL
ACROSS ALL FOUR CENTRAL CITY PRECINCTS
The total volume (m2) of retail space available across all four precincts
of the Central City as at December 2017 amounts to 268 239m2,
6 002m2 less than the 274 241m2 recorded at the end of 20161 .
There has been a marginal decline in the occupancy rates
from 94% in December 2016 to 93% in December 2017.
Total m2

Occupied m2

Vacant m2

P1

47 956

38 999

8 957

P2

92 756

88 474

4 282

P3

29 849

26 588

3 261

P4

97 678

95 212

2 466

268 239

249 273 (93%)

18 966 (7%)

1 An over-calculation of retail space occurred in the 2016 report, due to an error in the calculation of space in Precinct 4. As a result, in
the 2016 report, the total area of retail space in the Central City appeared as 279 579m2. This should have been reported as 274 241m2.
The publishers apologise for the oversight.
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As at
December
2017

As at
December
2016

Total retail space available in
precinct (m2)

47 956

51 378

Street-level retail space (m2)

47 956

51 378

Inside shopping centres (m )

N/A

N/A

Space occupied (m2)

38 999

46 903

Occupancy as a %

81%

91%

As at
December
2017

As at
December
2016

Total retail space available in
precinct (m2)

92 756

92 340

Street-level retail space (m2)

80 146

79 730

Inside shopping centres (m )
Picbel Parkade

12 610

12 610

Space occupied (m2)

88 474

89 182

Occupancy as a %

95%

97%

As at
December
2017

As at
December
2016

Total retail space available in
precinct (m2)

29 849

30 088

Street-level retail space (m2)

29 849

30 088

Inside shopping centres (m2)

N/A

N/A

Space occupied (m )

26 588

26 637

Occupancy as a %

89%

89%

As at
December
2017

As at
December
2016

Total retail space available in
precinct (m2)

97 678

100 435*

Street-level retail space (m2)

31 972

34 729

Inside shopping centres (m2)
Golden Acre
Grand Parade Centre
Grand Central

43 840
9 478
12 388

43 840
9 478
12 388

Space occupied (m2)

95 212

95 394

Occupancy as a %

97%

95%

PRECINCT 1

2

PRECINCT 2

2

PRECINCT 3

2

PRECINCT 4

2

COMMENTS ON PRECINCT 1
Year-on-year decrease in m2: Total retail space in P1 dropped
by 3 422m2, due to a number of redevelopments that are
causing a temporary loss at ground level of retail space.
These include buildings being incorporated into the new Netcare
Christiaan Barnard Hospital extension, as well as the Nedbank
Centre’s redevelopment (on Heerengracht) into residential.
The Roggebaai post office has also been reclassified in its
usage from retail to religious services (it is now a church).
Year-on-year drop in occupancy: This is worth mentioning as
there is a 10% shift from 91% in 2016 to 81% in 2017. This can be
attributed to the closing of a Virgin Active gym (4 000m2) in Lower
Long Street, the vacating of Renault (600m2) from a showroom in
Christiaan Barnard Street, and the vacating of a large restaurant
space in the Cape Town International Convention Centre.

COMMENTS ON PRECINCT 2
While there has been a slight (2%) drop in occupancy
year-on-year and a slight increase in area available, there
are no major concerns to report in terms of this precinct’s
retail statistics.

COMMENTS ON PRECINCT 3
This precinct has remained very stable overall year-onyear, with occupancy remaining the same and the slight
variance in space available due to construction currently
on the go in the Bloem/Loop street block.

COMMENTS ON PRECINCT 4
There has been a slight (2%) increase in occupancy yearon-year within this precinct (also known as the East City).
This comes on the back of increasing investment interest
which is starting to happen here – as predicted in the 2016
report. The slight decrease in available space is due to
previous retail space being reclassified into office space.
*This is the Precinct in which an over-calculation of space occurred in the
2016 report (see footnote). The figure of 100 435m2 in total as at December
2016 is now the correct figure. This was reported incorrectly as 105 773m2
in the 2016 report, due to a double entry of the space occupied by Game
department store in the Grand Parade Centre.
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CURRENT AND FUTURE TRENDS
FOR THE RETAIL ECONOMY
There is still a great deal of scope in the Cape Town Central City for the
development of retail offerings, not only in terms of new opportunities
but in embracing the directions in which this vibrant sector is moving.

THE EVOLUTION OF RETAIL
As the global economy evolves,
and consumer patterns change,
international research has
documented the slow decline of
shopping malls due largely to the
ever-increasing improvement of online
retail offerings and technology. Along
with choice, these include improved
payment options and delivery
services, while e-commerce is quite
literally consuming physical shops.
Recent research released by online
payments system PayPal projected
mobile spending to have increased
by 128% between 2015 and 2018.
In the 2016 edition of this report,
the rise of millennials in urban
areas such as the Cape Town Central
City was noted, and it is significant
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for noting once again in terms of
retail trends. South Africa’s low
economic growth has seen a decline
in consumer power in the country
resulting in millennials spending less
of their income on “stuff” than their
predecessors.
On the other hand, however, as
suburban malls decline, the desire

to be “downtown” is increasing across
the world, as urban areas and, in
particular, traditional downtowns
experience a rebirth of densification,
with potential residents willing to
give up bigger homes in suburbia
to be closer to places of work and
entertainment options, and spend less
money and time on transport.

FROM SHOP TO SHOPPING ONLINE
Nic Harry’s Sock Shop in the Central City is an example of a
retailer who’s already combined the online and offline experience
(see Enhancing the customer experience under Current Trends on
pg 23). While a physical store exists at 66 Wale Street in Precinct
2 (where highly skilled staff know about everything from product
design and development to distribution), the primary business is
done online via an extensive email and social media strategy.
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Consequently, there is also an
increasing need for people in these
downtowns to access more publicfriendly spaces where they can interact.
Referred to as the creation of the
“Third Space”, a concept inspired by
American sociologist Ray Oldenburg,
these are locations people visit between
home (their “first” space) and work
(their “second” space). Third spaces
are environments in which people
interact with their surroundings and
are open to new connections, and they
are increasingly being used by the retail
industry to bring together the sale of
products, services, food and beverage,
and social engagement.
How, then, do retailers maximise
on the desire by residents to be
“downtown” while mitigating the move
to online shopping? Here follow some
current trends and future predictions.

CURRENT TRENDS

Enhancing the customer experience
According to trends analyst, Dion
Chang (founder of Flux Trends),
consumers are now leading retailers
and this becomes problematic when
retailers do not give consumers what
they want. Servicing what Chang terms
the “hybrid customer” is like having two
companies at the same time: one which
is the physical store while the other
is a virtual version. For retailers with
a physical presence, there is a need

to up their game with, for example,
digital gimmicks in-store. Among these
are restaurants that are now utilising
tablets instead of printed menus.
When a customer is unsure about
what to order, a video can be played
to showcase how a potential dish is
prepared – thus bridging the virtual
and physical worlds.
What is intensified, however, is the
customer experience: the attention an
individual gets from the retailer and
which moves ever closer to a highly
personalised encounter (also see
Future Trends on pg 24 for more on
customer experiences).
Customers want to not only search
for and receive products quickly
and conveniently, but also easily
find answers to their questions or
problems and, if they don’t, they can
be quick to move away from a brand.
Businesses who therefore want to
take advantage of the new trends in
“customer experiences” need to pay
careful attention to their customers’
comments, complaints and interests
and ensure that they have a skilled
team which knows how to deal with
any issues that arise.

The communications game
It should now be a given rather than a
nice-to-have for all businesses to make
sure they are easily accessible through
different lines of communication,
traditional and contemporary, from

telephone and email to web-based and
social-media platforms.
With 26.8 million internet users in
South Africa spending close to three
hours a day on social media, it is now
becoming vital for all businesses to
have a strong presence across various
social media channels. In other words,
businesses need to have a dynamic
digital marketing strategy that uses
each social media tool effectively.

E-commerce
While e-commerce is still relatively
new to the South African market,
it has maintained a year-on-year
growth of above 20% since the early
2000s. As more people access the
internet, particularly via mobile
devices, an increasing number will
take to shopping online. Along with
technological improvements, and an
increased need to purchase products
on the go, e-commerce is fast becoming
the way to conveniently purchase
products, and South African businesses
need to be on top of this trend.
SOURCES: PayPal Cross-Border Consumer Research
2016: Global Summary Report, ©2016 PayPal Inc;
www.cbn.co.za/services/money-matters-inbusiness/2017-s-biggest-consumer-led-trends-insouth-africa; Servicing the hybrid consumer, Lwavela
Jongilanga, ITWeb

CENTRAL CITY RETAILERS CREATING “THIRD SPACES”
The following are examples of CBD-based retailers already embracing the “third space” concept.
It is interesting to note that – with one exception – all are based within the Precinct 2 (P2) area.

House of H
112 Loop St (P2)
A restaurant, coffee
shop, tattoo parlour
and bar, all in one
venue.

House of Machines
84 Shortmarket St (P2)
This venue offers a café,
bar, live music venue,
retailer for menswear
and motorcycle repairs
and sales.

I Love My Laundry
59 Buitengracht (P2) &
50 Buitenkant St (P4).
In addition to laundry
services, each venue
also acts as a coffee,
wine and dim sum shop,
as well as an art gallery.

Bikes ‘n Wines
32 Loop St (P2)
This is a café, bicycle
clothing and parts
retailer, bicycle rentals
outlet and bicycle tour
operator.

Breakaway Café
50 Waterkant St (P2)
Café, bicycle rental
and gallery, this venue
has been inspired by
the lively bicycle
culture of Amsterdam.

DOING BUSINESS IN THE CENTRAL CITY
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FUTURE TRENDS
Trends analysts envisage that
“anchor tenants” in the near future
will no longer necessarily be largescale grocery/chain stores but
rather spaces where people can
meet up and experience something
or be entertained: restaurants,
bars, gyms, farmers’ markets, art
galleries, theatres and the like.
They will become entertainment
destinations where shops adopt the
“retailtainment” customer experience.
This is where customers are offered
exclusive products and are exposed
to surprising and playful in-store
experiences. As a result, the retail
experience will become one that’s
constantly changing. All of which
can be very exciting trends which
downtown retailers in a popular urban
environment can embrace.
However, in-store experiences will
need to be exceptional, especially, to
coax “Millennials” and “Generation Z”
to shift away from online shopping
and leave their homes.

Merging of online & offline
As mentioned above, the “experience
economy” is on the rise where retailers
are reinventing shopping by combining
research, technology and innovative
thinking resulting in a personalised,
tactile experience.
As a result, increasing numbers of
retail outlets will move towards setting
up shop in smaller spaces with less

Food industry on the rise
Cafés and restaurants are the Central City’s primary
“third space” and are increasing. Not surprising as
restaurant jobs in 2017, according to The Atlantic (see
source on pg 25), grew faster internationally than jobs
in health care, construction or manufacturing. Ranging
across the full spectrum of the food and beverage
industry, from restaurants to fast food outlets and bars,
many trend analysts are now calling the employment
opportunities these offer as the new “factory” jobs,
particularly as economies evolve and consumers move
away from consumer-goods buying towards more social
spending and experiential encounters.

WHAT’S CURRENTLY ON OFFER IN THE CENTRAL CITY
The following formal retail mix currently exists in the Cape Town CBD. Bear in mind that, of the 986 venues in total, many have
multiple functions (an art gallery may also host a coffee shop; a bar could also serve a meal, a pharmacy may sell photographic
equipment, etc), but for the purposes of this report, venues have been categorised according to their primary/core function.

ART, FURNITURE,
LIGHTING &
DÉCOR
Auctioneers: 2
Art galleries: 27
Furniture, lighting
& décor: 54
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ENTERTAINMENT
VENUES
Adult
entertainment: 17
General bars &
clubs: 63
Theatres: 5

BOOKSELLERS,
PUBLISHERS,
STATIONERY
& PACKAGING
Booksellers &
publishers: 7
Stationery &
packaging: 3

ELECTRONICS,
PHOTOGRAPHIC
EQUIPMENT &
MOBILE DEVICES
Electronics &
photographic
equipment: 19
Mobile devices: 24
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HARDWARE,
LOCKSMITHS,
PLUMBING &
SECURITY
Hardware: 10
Locksmiths &
security: 4
Plumbing
& sanitaryware: 2

EATERIES, FOOD
& BEVERAGE
Bakeries: 5
Butcheries: 3
Coffee shops: 45
Liquor stores & wine
merchants: 14
Restaurants: 114
Takeaways: 61

S EC T I ON
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MIXED-USE/MULTIFUNCTIONAL SPACES
Retailers in downtown areas like the
Central City will increasingly become
multi-dimensional environments
to accommodate the need for the
“third space” (see pg 23).
Great customer service will
therefore be key for the experience
economy where well-educated, welltrained and intuitive shop attendants
will put customer engagement first
and set the tone. Products will then act
as the props with which to entertain
and ultimately engage the customer
into making a purchase – either while
they are still in the shop or via the
retailer’s easily-accessible online
presence once they are back in the
comfort of their homes or offices.

Inclusion of wellness and lifestyle
programmes
stock, but where the environment
design will result in a heightened
consumer experience. In other words:
retail outlets will need to move away
from just being a facility that “stores
goods” (ie: keeping large volumes of
stock), and will instead move towards
creating brand “playgrounds”: spaces
where people can walk around, use,
experience and fall in love with
products, and where the evolution of
speedy and reliable delivery services
will ensure that the chosen item will be
with the customer soon after purchase.

SPECIALIST
Adult-themed: 5
Curios: 20
Florist: 1
Laundry,
drycleaning, shoe
repairs & tailors: 28
Luggage & leather
goods: 1
Pawn shops: 2
Specialty (other): 20

CLOTHING,
SHOES,
JEWELLERY &
ACCESSORIES
Accessories: 7
Clothing & shoes:
109
Jewellery: 71
Vintage & secondhand clothing: 6

Expanding on the experience economy,
a new global trend is the inclusion
of in-store wellness and nutrition
programmes that complement
products. For example, sports apparel
retailers are offering yoga classes or
running clinics; kitchenware retailers
are offering in-store cooking classes;
technology retailers are offering free
classes on coding. Expanding instore services not only enhances the
shopping experience but increases
the “face-time” or human contact
between retailer and consumer.

HEALTH & BEAUTY
Barbers: 9
Beauty salons
& spas: 32
Gyms: 19
Hair salons: 37
Opticians &
eyewear: 8
Pharmacies: 6
Sporting goods
& equipment: 20

DEPARTMENT
STORES,
SUPERETTES,
SUPERMARKETS
& DISCOUNT
STORES
Department
stores: 12
Discount stores: 6
Superettes: 21
Supermarkets: 2

Subscription-based retail
Subscription-based offerings are when
a customer pays a subscription price in
order to access the products and services
of a company. Subscriptions merge the
“discount culture” with personalised
shopping and saving by delivering, and
also guarantee repeat business. Some
reasons why subscription-based offerings
are becoming so popular include:
Convenience and customer loyalty:
automatic renewals ensure that
customers do not run out of a product
or have services suspended due to
forgetfulness. They also save time by
not having to go to the store as their
products are delivered to their door.
Easy budgeting: products and services
are often provided at a flat rate.
Ability to scale: customers can easily
adapt (scale up or down) their
subscription based on budget.
SOURCES: www.fin24.com/Economy/retails-battleplan-to-lure-shoppers-back-into-stores-20170915;
www.cmo.com/features/articles/2017/4/12/third-spacesthe-new-marketing-opportunity-.html#gs.ypBue3g;
www.theatlantic.com/business/archive/2017/08/
restaurant-jobs-boom/536244

POSTAGE,
COURIER,
PRINTING &
INTERNET
CONNECTIVITY
Internet cafes: 8
Postage & courier: 2
Printing, copying &
lamination: 14

MOTORCARS &
MOTORCYCLES
Motorcar sales: 13
Motorcycle sales: 4
Motor parts &
repairs: 19
Petrol stations: 5
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THE VISITOR &
EVENTING ECONOMY

With three new hotels having opened in 2017, along with the new wing of the
Cape Town International Convention Centre, the CBD’s visitor and eventing
economy continues to grow from strength to strength. And, along with it,
initiatives from organisations to develop and nurture the growth.

MANAGING SEASONALITY AND
DEVELOPING NEW MARKETS
Cape Town has a very busy tourist
summer season between November to
April, which then recedes during the
winter months. This seasonality can be
detrimental to businesses financially,
and from an employment standpoint,
in terms of how many employees
should or can be retained during
seasons.
A new partnership has therefore
been formed to tackle seasonality
by promoting tourism during the
winter months. This new partnership
is between the Federated Hospitality
Association of South Africa
(FEDHASA), Wesgro, Cape Town
Tourism and Accelerate Cape Town
(see pg 14 for more on these last
three entities).
These organisations are working
together to find ways of attracting
visitors during the winter months
such as the offering of unique travel
packages and events, for example:
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The Cape Town Golf Festival, a new
annual event to be held during
August at four Cape Town golf
courses
Food, cultural and literary winter
events. Currently, the Good Food &
Wine Show as well as the Open Book
Festival – both held in the Central
City – are examples of these
Winter business conferences
Expanding the Muslim visitor
economy: South Africa is ranked as
the fourth destination globally to
attract Muslim visitors, and therefore
Wesgro – in partnership with dNata
Global (a global air service provider)
– launched a Ramadan Campaign at
the end of May 2017 with marketing
programmes targeted towards
prospective travellers from various
cities in the Middle East.
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LGBT+ Tourism
Having the most liberal attitudes
towards the LGBT+ movement, with
a constitution that guarantees rights
and legalises same-sex marriage,
South Africa is considered a haven
for LGBT+ rights, with Cape Town
being regarded as the gay capital of
Africa. LGBT+ tourism is, therefore,
a form of niche tourism marketed to
the LGBT+ community who visit South
Africa, with Cape Town being a popular
destination.
Cape Town and the Western Cape
have hosted several annual festivals
including the very popular Mother City
Queer Project (or MCQP, which usually
takes place in the Central City), Cape
Town Pride Festival, the Out in Africa
Film Festival, and the Pink Loerie
Mardi Gras (which takes place in the
Western Cape municipality of Knysna).
SOURCES: www.fin24.com/Companies/TravelAndLeisure/cape-town-teams-up-to-tackle-seasonality-20170613; LGBT Tourism: African Muslims find
inspiration in Cape Town for compassion-centred
Islam, AFKInsider, 25 October 2016
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CAPE TOWN CAPACITY BUILDERS
A number of new developments that
have come online in (as well as in close
proximity to) the Cape Town Central
City are substantially contributing
towards the CBD’s capacity and
desirability as a destination for both
business and leisure travel.
Among these are:
The expansion of the Cape Town
International Convention Centre
(CTICC) (see pg 30)
The opening of the InvestSA One
Stop Shop (Western Cape) in St
Georges Mall (see pg 14).
The increase in hotel rooms. The
opening of three new hotels in 2017
in the Central City has added 728
more rooms to the CBD offering,
bringing the total offering to well over
5 300 beds. Tsogo Sun’s SunSquare
Cape Town City Bowl and StayEasy

Cape Town City Bowl new hotels
respectively in Buitengracht and
Bree Street together added 504
rooms, while the new Radisson Blu in
Riebeek Street has 224 rooms.
Cape Town International Airport,
which lies just 19km from the
Central City, is set to receive a major
upgrade to its facilities, specifically
to transform the tourism sector and
unlock increasing opportunities for
more direct flights to Cape Town
while also increasing domestic travel.
Included in the upgrade will be:
A R3.18 billion realignment and
extension of the runway and
associated taxiways to allow for
larger planes such as the A380 and
due for completion late 2021.
A new domestic arrivals terminus,
due for completion in April 2020.
Construction of Terminal Two,
scheduled to start in March 2019
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and due for completion in 2022.
New boarding gates and an
international departures lounge,
costing R100 million, is also to be
added, with completion scheduled
for June 2019.
The Zeitz Museum of Contemporary
African Art (MOCAA) is the largest
art museum in Africa, and the
largest in the world showcasing
contemporary African Art. The
museum, which opened in the Central
City’s neighbouring V&A Waterfront,
will boost the Cape Town economy
by attracting potential investors and
buyers from across the world.
SOURCES: www.iol.co.za/business-report/companies/cape-town-international-airport-gets-amajor-upgrade-to-boost-economy-11019985 ; www.
capecycleroutes.co.za/route/cross-cape-route;
http://m.traveller24.com/traveller/Explore/
BusinessTravel/10-new-projects-and-attractionscoming-to-cape-town-in-2017-20170131, http://
futurecapetown.com/2017/03/acsa-plans-torealign-its-main-runway-at-the-cape-town-international-airport/#.WkTxbt9saM8

NEW OPPORTUNITIES: UNDERSTANDING CROSS-GENERATION TRAVEL
From baby boomers to Generation Z,
understanding and catering for crossgeneration travellers can unlock
opportunities for tourism in the
Central City.

BOOMERS
Born between: 1943 & 1960
Travel influencers: Less budget
conscious and likely to spend more on
hotels than other generations, boomers
also take the longest trips (10.5 days on
average). In terms of spending, 54%
of boomer travellers say budget was a
primary factor on their last trip. They value
informative content and helpful reviews,
and are less likely than other generations
to be influenced by deals in ads.

GENERATION X
Born between: early 1960s & late 1970s
Travel influencers: These are familyoriented travellers who use reviews and
informative brand content during the
planning process. 85% read reviews of
places they want to visit before deciding.
They rely heavily on online travel agents,
travel review sites and search engines
when planning a trip.

MILLENNIALS
Born between: early 1980s & early 1990s
Travel influencers: Millennials are
frequent, deal-driven travellers with
a wide variety of interests, from wining
and dining to exploring the outdoors.
They take four or more trips per year but
their trips are the shortest in duration,
compared with other generations.
37% said they are influenced by blogs
or articles about travel destinations
and 51% used an online travel agent
(OTA) to book their last trip.

GENERATION Z
Born between: 1995 & 2010
Travel influencers: Also known as
“Gen Z”, these are open-minded,
mobile-savvy and budgetconscious travellers looking
to cross off things on their
bucket list. They take the
same number of holidays
a year as Generation X
(2.5 holidays a year on
average). 63% use their
smartphones when
looking for travel
inspiration, and

are most influenced by pictures posted
by friends on social media (as opposed
to boomers who are more influenced
by experts).
SOURCE: http://globetrendermagazine.
com/2017/05/19/travel-trends-across-generations/

GEN Z making travel plans
According to Virtuoso (a network of
the best luxury travel agencies), its
latest poll shows that Gen Z holds
considerable sway over their families’
travel decisions. They are set to be
the best-travelled generation yet,
making them the most influential
too. South Africa sits in their top 10
destinations, especially for adventure
travel. Gen Z are set to account
for 40% of travellers with
disposable income by 2020.
They have a growing desire
for personalised travel
experiences, deeper cultural
immersion and Insta-worthy
holiday photos.
SOURCE: www.cmo.com/fea-

tures/articles/2017/8/17/
gen-z-the-new-destination-disruptors.html
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WHAT TRAVEL AND
TOURISM MEANS TO
THE SA ECONOMY

Hotel occupancy
There are currently 60 establishments in the CBD ranging from hotels to budget/
backpacker venues (see full list of all establishments opposite). With the recent
addition of three new hotels in the Central City, it is estimated that the total bed
capacity has risen from approximately 4 600 beds (as at end 2016) to over 5 300 beds.
The following occupancy and revenue per available room (RevPAR1) figures are
courtesy of Cape Town Tourism via the monthly Accommodation Performance
Review and Forecast Report2. They compare the past three years and track
occupancy trends in the CBD versus the rest of the metro.
1 RevPAR is a performance metric in the hotel industry, calculated by dividing a hotel’s total guestroom
revenue by the room count and the number of days in the period being measured.
2 This report is conducted by Horwath HTL South Africa, an independent member firm of Crowe Horwath
International’s Hotel, Tourism and Leisure Group, consultants for potential investors, financiers and
operators. www.horwathhtl.co.za

Total contribution to South African
GDP: R402 billion in 2016 expected
to grow by 2.5% to R412.2bn in 2017
according to the World Travel and
Tourism Council (WTTC).
Contribution to national
employment: 1.5 million jobs in 2016
with a forecast for 2017 of 1.6 million.
Leisure travel spending (inbound and
domestic) generated 66.2% of direct
travel and tourism GDP in 2016. This
is R183.9bn compared with 33.8% for
business travel spending (R94.1bn).
Business travel spending is expected
to grow by 1.6% in 2017 to R95.6bn and
increase by 2.6% per year to R123.6bn
in 2027.
Domestic travel spending generated
53.9% of direct travel and tourism
GDP in 2016 compared with 46.1% for
foreign visitor spending.
SOURCE: www.fin24.com/Economy/travel-and-

tourism-to-contribute-r4122bn-to-sas-gdpin-2017-20170421, April 2017

OCCUPANCY
Cape Town lowest three occupancy months
2017
June

2016
47%

June

Central City lowest three occupancy months

2015
45%

June

2017
46%

June

2016
51%

June

2015
45%

June

45%

July

50%

July

50%

July

50%

July

53%

July

55%

July

47%

August

59%

May

59%

May

53%

August

65%

May

62%

May

54%

Cape Town highest three occupancy months
2017
Feb

2016
90%

Feb

Central City highest three occupancy months

2015
89%

Feb

2017
84%

Feb

2016
87%

Nov

2015
88%

Nov

86%

March

83%

March

84%

Nov

83%

Nov

85%

Feb

87%

Feb

85%

Nov

81%

Nov

84%

March

81%

Oct

80%

March

87%

Mar

83%

REVENUE PER AVAILABLE ROOM (RevPAR)
2017

Occupancy rate

Room Rate

RevPAR

Overall average Cape Town

70%

R1 846

R1 289

Overall average Central City

72%

R1 943

R1 390

2016

Occupancy rate

Room Rate

RevPAR

Overall average Cape Town

71%

R1 698

R1 198

Overall average Central City

71%

R1 847

R1 314

2015

Occupancy rate

Room Rate

RevPAR

Overall average Cape Town

67%

R1423

R957

Overall average Central City

66%

R1549

R1 026
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LEISURE & BUSINESS ACCOMMODATION
IN THE CENTRAL CITY
PRECINCT 1

PRECINCT 2

HOTELS
Circa Luxury Apartment Hotel
14 Jetty St

HOTELS
Cape Heritage Hotel
90 Bree St

Fountains Hotel 1 St Georges Mall

Grand Daddy Boutique Hotel
38 Long St

Hollow on the Square 9 Ryk
Tulbagh Square
Hotel on St Georges Cnr St
Georges Mall and Riebeek St
Icon Apartments Cnr Hans
Strijdom Ave & Lower Long St

Holiday Inn Cape Town 66 Strand
Holiday Inn Express Cape
Town City Centre 101 St
Georges Mall
Innscape on Castle Hotel
53 Castle St

Park Inn by Radisson
Cape Town Foreshore
29 Heerengracht

Kings in Cape Town
33 Hout St

Protea Hotel Cape Town North
Wharf Hotel 1 Lower Bree St

Mandela Rhodes Place Suite
Hotel Cnr Burg & Wale streets

Radisson Blu Hotel &
Residence 22 Riebeek St

Onomo Cape Town – Inn on the
Square 10 Greenmarket Square

Southern Sun The Cullinan
1 Cullinan St

Southern Sun Cape Sun
23 Strand St

Southern Sun Waterfront
Hotel 1 Lower Buitengracht

StayEasy Cape Town City Bowl
54 Bree St

Sun 1 Foreshore Martin
Hammerschlag Way

SunSquare Cape Town City
Bowl 23 Buitengracht

The Capetonian Pier Place,
Heerengracht St

Taj Cape Town 4 Wale St

PRECINCT 3
HOTELS
African Pride 15 on Orange
Cnr Orange St and Grey’s Pass
Cape Town Hollow Boutique
Hotel 88 Queen Victoria St
Cape Town Lodge
101 Buitengracht
Daddy Long Legs Unique Art
Hotel 134 Long St
Long Street Boutique Hotel
230 Long St
Pepper Club Hotel & Spa
Cnr Loop & Pepper streets

The Westin Cape Town
Lower Long St
BACKPACKERS & BUDGET
Train Lodge Old Marine Drive

Hakata Backpackers 77 Church St
HomeBase Cape Town 37 Strand St
Long Street Backpackers
209 Long St
Papa Joe’s Guest House
157 Longmarket St
Two Oceans Backpackers
47 Long St

Carnival Court Backpackers
255 Long St
Cat & Moose Backpackers’
Lodge 305 Long St
Daddy Long Legs Self-catering
Apartments 263 Long St

St Paul’s Guest House 182 Bree St

Backpackers on Castle
57 Castle St

Forty8 Backpackers Hotel
48 Hout St

Blue Mountain Backpackers
208 Long St

Long Street Backpackers
209 Long St

BACKPACKERS & BUDGET
91 Loop Hostel 91 Loop St

Cape Ocean Lodge 53 Loop St

BACKPACKERS & BUDGET
Abantu Lodge & Backpackers
175 Long St

Hostel-21 21 Wale St

Tudor Hotel 153 Longmarket St
The New Tulbagh Hotel 9 Ryk
Tulbagh Close

Urban Chic Boutique Hotel
172 Long St

PRECINCT 4
HOTELS
Bijoux Aparthotel 31 Adderley St
Cape Diamond Hotel
Cnr Parliament & Longmarket
streets

Image Lodge 110 Longmarket St
Scalabrini Guest House
47 Commercial St

Parliament Hotel 9 Barrack St
Townhouse Hotel
60 Corporation St
BACKPACKERS & BUDGET
Castle Inn Backpackers
76B Darling St
Goodwill Lodge 76 Harrington St
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THE CAPE TOWN
INTERNATIONAL
CONVENTION CENTRE
Originally opened in 2003, the Cape Town International Convention Centre
(CTICC) is jointly owned by the City of Cape Town (71.4%), the Western
Cape Government (23.2%) and SunWest International (Pty) Limited (5.4%).
In 2017, it opened a new extension – the CTICC 2 east wing – adding
31 148m2 to the already existing 109 707m2 available within CTICC 1.

CTICC’S 2016/2017 YEAR IN REVIEW:
REVENUE AND PROFITABILITY:

R57.4m operating profit (R45.3m
above target of R12.5m)

EVENTS & ATTENDANCE:
36 international conferences (30 967)
40 national conferences (15 309)
15 exhibitions (212 129)
17 trade fairs (29 043)
28 banquets (10 368)
58 special events (79 342)
288 film shoots & other events (39 575)

R215.6m revenue

Total events: 482

(R4.9m above target)

Total attendance: 416 733
Total visitor days generated: 789 809

R43.4 million
after-tax profit (R34.7m above
target of R8.7m)

THE CTICC’S ECONOMIC CONTRIBUTION:
R 36.3bn cumulative
contribution to South
African National GDP
contribution to South African
national GDP
R 32bn contribution to
Western Cape GGP
R 3.1bn contribution to
Western Cape GGP

R 3.7 billion
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TOP FIVE INTERNATIONAL
CONFERENCES (BY ATTENDANCE):
1 Investing in African Mining
Indaba (6 080)
2 35th International Geological
Congress (3 718)
3 Royal College of Obstetricians &
Gynaecologists World Congress (2 300)
4 13th International Congress of the
World Psychiatric Association (1 932)
5 African Society for Laboratory
Medicine Annual Meeting (1 620)

7 824 jobs created

R 591.6m

B-BBEE procurement
(92.8% of net spend)
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29% women-owned
enterprise suppliers

50.5% women
employed in the
business
(93 out of 184)
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“The CTICC has been a key driver of the region’s knowledge
economy, a place where ideas are shared, investments
planned, a platform for creativity and innovation and
a stage where South Africans and Africans can take part
in the co-creation of future scientific, technological and
academic advances. CTICC 2 will no doubt bolster the
centre’s credentials as a positive contributor to Cape
Town and the Western Cape’s socio-economic growth.”
JULIE-MAY ELLINGSON (CEO OF THE CTICC)
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ADDING VALUE TO THE CTICC:
The opening of CTICC 2
The new extension (east wing) adds
31 148m2 of additional floor area in
total to the CTICC, including:
10 000m2 of additional conference
and exhibition space
3 000m2 of additional meeting space,
composed of four meeting suites and
five meeting pod rooms
An additional marshalling yard
of 1 267m2
Three additional kitchens
One additional terrace room
An additional in-house coffee shop,
“Coffee on the Circle”
A skybridge linking the two buildings
(completion in 2019).
Future impact
Thanks to the demand and the
resultant expansion, the CTICC has
already secured 10 major international
events up until 2022, including:
The World Ophthalmology Congress,
2020 (15 000 delegates, the largest
congress yet to date for this venue)
18th International Congress of
Immunology, 2022 (6 000 delegates).

SOURCES: CTICC Integrated Annual Report 2017; www.cticc.co.za/blog/cticc-2-ready-welcome-world

TOP FIVE NATIONAL CONFERENCES
(BY ATTENDANCE):
1 Actuarial Society of South Africa
Annual Convention (1 350)
2 Gartner Symposium/ITxpo Africa
(1 001)
3 South African Property Owners
Association (1 000)
4 South African Clothing and Textile
Workers Union Congress (900)
5 Board of Healthcare Funders of
Southern Africa Conference (730)
TOP FIVE EXHIBITIONS
BY ATTENDANCE:
1 Old Mutual Two Oceans Marathon
Expo (40 009)
2 Cape Homemakers Expo (38 755)
3 Decorex Cape Town (36 531)
4 MamaMagic - The Baby Expo (20 500)
5 Hobby X (16 000)

TOP FIVE TRADE FAIRS BY
ATTENDANCE:
1 African Utility Week (7 477)
2 Africa Travel Week (5 117)
3 Cape Premier Yearling Sale (4 500)
4 Apparel, Textile and Footwear
Expo (1 800)
5 Sign Africa (1 665)
TOP THREE SPECIAL EVENTS BY
ATTENDANCE:
1 Cape Town International Jazz
Festival (35 700)
2 The Mostafa Atef SA Tour (2 200)
3 2017 Metro FM NYE Party (1 800)
AWARDS:
Winner: Business Traveller Africa
Awards (Best Large Conference Venue)
Winner: The Lilizela Tourism Awards
(B-BBEE Transformation Award for
Large Enterprises)

Winner: Summit Marketing
Effectiveness Award (Businessto-Business Collateral Materials
category)
Winner: Summit Emerging Media
Award (Complete Branding
Campaign category)
Media Award: Complete Branding
Campaign category
Winner: Build Innovation Award for
Event Management (Best
International Conference Centre
Europe, Middle East and Africa).
ENVIRONMENTAL SUSTAINABILITY:
84% waste diverted from landfill
6% reduction in electricty
consumption.
CORPORATE SOCIAL INVESTMENT:
R1.2m invested in community
development support.

DOING BUSINESS IN THE CENTRAL CITY

31

EVENTING AND
CONFERENCING VENUES
IN THE CBD

Together with the Central City’s strong visitor economy in both leisure and business
travel, it is also fast becoming a destination for local businesses, organisations and
eventing companies to host their own events – be they conferences, exhibitions,
meetings or any other gatherings. For the first time in this publication’s history,
we break down the strength of this in terms of numbers and choice of venues.
UNDER-ROOF VENUES

61

This is the total number of establishments in the Central City that can host
events. Below is a breakdown across the four precincts (see inside front cover
for the location of each precinct within the CCID footprint), with the largest venue
– the Cape Town International Convention Centre (CTICC) complex – to be found in
Precinct 1, and the most establishments to be found in Precinct 2, often described
as the “CBD within the CBD” of the Central City.
PRECINCT 1
(FORESHORE)
17 establishments

PRECINCT 2
21 establishments

PRECINCT 3
12 establishments

PRECINCT 4
(EAST CITY)
11 establishments

Altogether these offer a total of 310 venues in the CBD, broken down by Precinct as follows:
PRECINCT 1

147 venues

PRECINCT 2

54 venues

PRECINCT 3

39 venues

CTICC 1: with a total of
57 venue options, this facility
can hold a maximum
of 28 990 people
CTICC 2: with a total of
27 venue options, this facility
can hold a maximum
of 10 104 people

PRECINCT 4

70 venues

A total maximum capacity of 71 592 people/
delegates/guests could be accommodated
collectively if all 310 venues were being used
and occupied to their full capacity.
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THE LARGEST
ESTABLISHMENTS
in terms of people that
can be hosted
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Castle of Good Hope1: with a
total of 51 venue options, this
facility can host a max
capacity of 9 830 people.
1 Although theoretically outside the footprint of the
CCID, this facility borders directly onto Precinct 4
and has been included in this report for its proximity
to Grand Parade (which lies inside the CBD
footprint) as well as its astonishing capacity to add
to the value of facilities available in the area.
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THE CAPE TOWN CITY HALL

OUTDOOR
VENUES

There are 4 outdoor public spaces managed by the City of Cape Town that
can be used for events. These include:
THE GRAND

GREENMARKET

RIEBEECK

THE PADDOCKS

PARADE

SQUARE

SQUARE

in The Company’s

corner Darling

corner Burg &

corner Bree &

Garden,

& Plein streets

Longmarket

Shortmarket

1 Paddock Avenue

(Precinct 4)

streets

streets

(Precinct 3)

(Precinct 2)

(Precinct 2)

This iconic building, built in 1905 in the
Italian Renaissance style, is currently
undergoing renovations following which
it will once again be open as a facility
for hire (with a variety of different
venue sizes) for a range of cultural and
social events. It is the home of the Cape
Philharmonic Orchestra who regularly
perform here (when the venue is open).
It was also on this building’s balcony,
facing the Grand Parade, that Nelson
Mandela addressed the world after
spending 27 years in prison.
For more information call
+27 21 444 7518

For information on the hire of all City-managed venues,
contact the City of Cape Town Events Department.
Email applications@capetown.gov.za or call +27 21 417 4928

VENUES AT A GLANCE
The following provides a “look inside” some of the more prominent venues in the Central City.
CTICC 1
1 Lower Long Street (Precinct 1)
Originally opened in 2003 (see page
30), CTICC 1 boasts 6 exhibition halls
which have a capacity of 9 500
There are 2 auditoriums with
a maximum capacity of 2 128
The ballroom capacity is 1 980
There are 36 meeting rooms with
capacities ranging from 15 to 330.
www.cticc.co.za

CASTLE OF GOOD HOPE
Corner Darling & Buitenkant streets
(bordering directly on Precinct 4)
The Castle has 51 venues including
banquet halls, ballrooms, courtyards,
a restaurant and the bastions.
www.capetowncastle.co.za

CTICC 2
Corner Heerengracht & Rua
Bartholomeu Dias (Precinct 1)
Opened in 2017, there are 9 exhibition
halls with a maximum capacity of 7 905
There are 14 meeting rooms with
a total capacity of 2 199.
www.cticc.co.za

THE WESTIN CAPE TOWN
Convention Square, Lower Long
Street (Precinct 1)
Bordering onto CTICC 1, this hotel
has 3 ballrooms with a total capacity
of 930. It also has 20 meeting rooms
with a total capacity of 586.
www.westincapetown.com

IZIKO MUSEUMS
Various locations across the Central City
Iziko has 6 venues primarily found in
Precinct 3. These include the South African
Museum, the Planetarium and the South
African National Gallery (all within The
Company’s Garden, Precinct 3), the Old
Town House (on Greenmarket Square,
Precinct 2), Bertram House (on the UCT
Hiddingh Hall campus, 39 Orange Street,
Precinct 3) and the Slave Lodge (corner
Adderley and Bureau streets, Precinct 4).
www.iziko.org.za

ARTSCAPE THEATRE CENTRE
DF Malan Street (Precinct 1)
This centre has 12 venues available to
hire. These range from the Opera House,
theatres, various foyers and outdoor areas.
www.artscape.co.za

DOING BUSINESS IN THE CENTRAL CITY
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COMMERCIAL
PROPERTY TRENDS
Commercial property in the Cape Town Central City
remains steady against the previous year under review.

According to the South African
Property Association (SAPOA) Q4 Office
Vacancy Report (December 2017), the
City of Cape Town continues to have
the lowest office vacancy rate1 of all
South African municipalities at 7% –
down from 7.6% as of the same period
in 2016.
In terms of office development
activity, although the majority of
activity is concentrated in Gauteng,
the Cape Town CBD was the only node
in Cape Town to make the top five in
terms of the number of large-scale
developments in progress.

Focusing on the Cape Town Central
City, the fourth quarter of 2017
saw vacancies sit at 9.9% overall,
up only slightly from 9.4% year-onyear from 2016.
The most significant drop in
vacancy rates in the CBD continues
to be in premium (P) grade, which has
declined year-on-year from 13.8% in
2016 to 10.6% in 2017. Both A grade
and C grade have shown only very
slight change – respectively down
to 6% in 2017 from 6.7% in 2016 for
A grade and up slightly from 10.3%
in 2016 to 10.4% in 2017 in B grade.

The only category in which
vacancies rose significantly was
in C grade, which rose from
11.9% in 2016 to 19.5% in 2017.
According to the chair of SAPOA’s
Cape Town Office Vacancy Panel,
Dave Russell2, this is due to the
fact that two C-grade buildings
were removed from the SAPOA
survey in 2016 on the announcement
that they were to be converted to
residential. As these conversions
have yet to materialise, the said
buildings were reinstated back
into the survey in 2017.

1 All information on this page is as per the SAPOA quarterly reports, www.sapoa.org.za.
2 Dave Russell has chaired SAPOA’s Cape Town Office Vacancy Panel for the past 18 years, and is also a director of Baker Street Properties in Cape Town.
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SUMMARY OF RENTAL OFFICE SPACE IN THE CBD
(AS AT Q4 2017)
GRADE

TOTAL RENTABLE
AREA (M2)

AVAILABLE FOR
LEASING

VACANCY RATE (%)

AVERAGE GROSS
ASKING RENTALS (R/M2)

2017

2016

2017

2016

2017

2016

2017

2016

Premium

52 000

52 000

5 512

7 200

10.6%

13.8%

185

185

A grade

361 883

361 883

21 567

24 310

6%

6.7%

145

133

B grade

515 262

509 362

53 733

52 555

10.4%

10.3%

110

105

C grade

118 878

106 363

23 231

12 679

19.5%

11.9%

85

75

TOTALS

1 048 023

1 042 605

104 043

105 319

9.9%

9.4%
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SECTION 3 > PROPERT Y IN THE CENTR AL CIT Y

PROPERTY INVESTMENT
UPDATE
1 FORESHORE FREEWAY
PRECINCT PROJECT (P1)
Residential mixed use, R8.3bn,
Dev: MDA (qualifying bidder)
& City of Cape Town

7 CAPE TOWN INTER
NATIONAL CONVENTION
CENTRE EXPANSION (P1)
Convention centre, R832m,
Dev: City of Cape Town

2 CULLINAN SQUARE (P1)

13 PIER PLACE (P1)
Commercial, R200m, Dev: Aria
Property Group
14 THE LINK (P1)
Commercial & retail, R300m
Dev: Evolution Trust

8 THE ONYX (P1)

Hotel, retail mixed use, TBC
Dev: Tsogo Sun

Residential mixed use, R700m,
Dev: Nedbank CIB & Signatura

3 THE MODERN (P1)

9 CAPETONIAN (P1)

Commercial & hotel, R1.5bn,
Dev: Ingenuity Property
Investments

Hotel, R200m, Dev: Raya Hotels
10 35 LOWER LONG
STREET (P1)
Commercial & retail, TBC,
Dev: Abland & Ellerine Brothers

4 TELKOM EXCHANGE

FORESHORE (P1)
Parastatal, TBC, Dev: Telkom

11 27 LOWER LONG STREET
(P1)
Commercial, R476m, Dev:
Ingenuity Property Investments

5 16 ON BREE (P1)

Residential mixed use, R860m,
Dev: FWJK
6 THE VOGUE (P1)

15 RADISSON BLUE HOTEL
& RESIDENCE (P1)
Hotel & residence, R1bn
Dev: Signatura
16 THE ROCKEFELLER AT
HARBOUR PLACE (P1)
Residential mixed use,
TBC, Dev: Narrative & Ryan
Joffe Properties
17 ARTSCAPE LIVE 20!20 (P1)
Theatre complex, R1.5bn,
Dev: Western Cape
Government

12 4 LOOP STREET (P1)

Residential mixed use, R1.1bn,
Dev: FWJK

5
2
1

3

12

Commercial, retail & residential,
R400m, Dev: FWJK

16

13

7

22 MIKE’S SPORTS

REDEVELOPMENT (P2)
Commercial & retail, TBC,
Dev: Gera Investment Trust
23 SUNSQUARE & STAYEASY
HOTELS (P2)
Hotels, R680m, Dev: Tsogo Sun

STREET (P2)
Hotel & residential, R1.5bn,
Dev: Land Equity Group

21
30
20

10

4

21 MURRAY & ROBERTS
BUILDING (P1)
Commercial & residential, TBC,
Dev: Accelerate

17

9

6

20 19A LOOP STREET (P2)
Commercial & retail, TBC
Dev: Kings Cross Properties

24 STRAND ON BREE
18 156 ROGGEBAAI PLACE (P1)

Commercial, retail &
residential, R20m, Dev: FWJK
on behalf of Berk Enterprises

8

19 REEDS HOUSE (P1)
Commercial, R350m,
Dev: Ingenuity
Property Investments

11

14

18
15

19

27

23
22

26
24

25

28
29

31
32

S EC T I ON

The developments listed here reflect the status of investments in the
Central City during 2017, and include those that were completed during
the year under review as well as those in construction, in planning or
proposed. They indicate, conservatively1, an investment value of
R14 226 billion to commence construction between 2017 and 2020.
25 ZERO-2-ONE (P2)
Residential, hotel mixed use,
R1.5bn, Dev: FWJK

31 THE CHAMBERS (P2)
Residential mixed use, TBC,
Dev: Signatura

26 BEAUFORT HOUSE (P2)
Government, R120m, Dev: City
of Cape Town

32 OLD NETCARE
CHRISTIAAN BARNARD (P2)
Residential mixed use, TBC,
Dev: Rabie Properties

27 SOUTHERN SUN CAPE
SUN REFURBISHMENT (P2)
Hotel, R250m, Dev: Tsogo Sun

38 THE OLD GRANARY

Commercial & retail, R120m,
Dev: Kings Cross Properties

UPGRADE (P4)
NGO, R31m, Dev: Desmond
Tutu Peace Foundation/City of
Cape Town
39 MASTER OF THE HIGH
COURT UPGRADE (P4)
Family & regional court, R70m,
Dev: Department of Public
Works

28 CAPE TOWN STATION

REDEVELOPMENT (P4)
National railway station,
R210m, Dev: Prasa/Intersite

KEY:
Completed during 2017
Currently under construction
Planned
Proposed

37 COLLEGE OF CAPE
TOWN UPGRADE (P4)
Education, R19m, Dev: College
of Cape Town

33 TWINELL BUILDING (P2)

34 CAPE TOWN CITY HALL
UPGRADE (P4)
Government, R27m, Dev: City
of Cape Town

29 CAPE TOWN STATION
DEVELOPMENT (P4)
Commercial & retail, R1bn,
Dev: Eris

Commercial & retail, TBC,
Dev: Urban Lime

30 STRAND CONCOURSE

36 1 HARRINGTON (P4)

41 142 BREE STREET (P3)
Use & value TBC, Dev: Arctigen

UPGRADE (P4)
Government, R40m, Dev: City
of Cape Town

Residential mixed use & NGO,
R130m, Dev: Nicro

42 THE HARRINGTON (P4)

35 SPEAKER’S CORNER (P4)

40 SPINDLE (P4)
Residential mixed use, TBC,
Dev: TBC

Commercial & retail, TBC,
Dev: Blend

48

33 35
34 36

44

37 39
38

43
41

42

45

46

43 THE SENTINEL (P3)
Residential mixed use, R200m,
Dev: Nova Group & Dogon
44 TUYNHUYS (P3)
Residential, R50m, Dev:
Willbridge Property
45 60 QUEEN VICTORIA
STREET (P3)
Hotel, TBC, Dev: RDC
Properties SA
46 URBAN ON BREE (P3)
Residential mixed use, TBC,
Dev: Urban On
47 IZIKO PLANETARIUM
UPGRADE (P3)
National museum, R27m,
Dev: Iziko Museums

47
40

3

48 IZIKO SOUTH AFRICAN

MUSEUM EXPANSION (P3)
National museum, R187m,
Dev: Iziko Museums

1 The term “conservatively”
is used as the value of a
number of investments is
not known at this stage, as
indicated above by “TBC”
where relevant.

RESIDENTIAL PROPERTY TRENDS

As with many other cities across the globe that have enjoyed a boom, particularly in the
upper end of the residential market as residents turn their sights towards the advantages
of living “downtown”, there is now evidence of a slowing down in the purchase of units
above a certain price range in the Central City – both in terms of ownership and rentals.
The demand, however, for more reasonably priced units continues.

Just as it is evident that residential
property in the CBD has stabilised
(having come off a very low base a few
years ago), it is also evident to astute
investors where future opportunities
lie: in well-priced units affordable to
the large number of professionals,
across the broad economic base,
who work in and desire to live in
the Central City.
These are, of course, people who
would also be prepared for the mind
shift required to adapt to a truly urban
lifestyle: one that requires exchanging
larger suburban units for the more
compact ones typically found in

a downtown area. The new global
trend towards micro units (see pg 40)
speaks to this.
In other words, now is the time for
developers as well as those looking to
invest in the CBD (for example, in the
rental market) to consolidate, reassess
and carefully consider where the
future residential demand in the Cape
Town Central City market will really
lie, and how to supply that demand.
In terms of numbers during
the 2017 period, and according to
Propstats1: the total number of
apartments sold (as in transfers
registered at the Deeds Office)

between 1 January 2017 and
31 December 2017 was 205.
The average price per unit sold has
increased once again year-on-year
(from 15.06% at the end of 2016 to
18.5% by end 2017). There has also
been a rise in R/m2, from R33 921
in 2016 to R41 287 in 2017 (a yearon-year increase of 21.72%), but the
average unit size has decreased (from
71m2 in 2016 to 52m2 in 2017).
Time spent on the market for wellpriced units has also decreased, from
47 days in 2016 to 29 days in 2017,
indicating that the market continues
to be buoyant when the price is right.

1 All numbers and rand value amounts quoted in this report relating to sold properties have been sourced via the Institute of Estate Agencies of
South Africa’s PropStats site and reflect properties listed as transferred at the Deeds Office during the period 1 January to 31 December 2017.
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NUMBERS OF UNITS SOLD AND AVERAGE SALES PRICE
YEAR-ON-YEAR
% INCREASE (OR
DECREASE) IN AVERAGE
SELLING PRICE

YEAR

TOTAL VALUE OF
ALL RESIDENTIAL
UNITS SOLD

OVERALL
AVERAGE
SALE
PRICE

2013

R249m across 163 units

R1.428m

2014

R296m across 191 units

R1.552m

2013 to 2014: 8.68%

2015

R376m across 185 units

R2.031m

2014 to 2015: 30.86%

2016

R533m across 228 units

R2.337m

2015 to 2016: 15.06%

2017

R568m across 205 units

R2 769m

2016 to 2017: 18.5%

AVERAGES AND RANGES ACROSS THE SPECTRUM (2014 to 2017)

RANGE ACROSS R/M2
Highest R/m2 paid
R71 101/m2 was paid for a 218m2
unit (3 bedrooms, 3 bathrooms,
3 parking bays) in Stonehill Place,
22 Riebeek St (Precinct 1). The total
price paid for the unit was R15.5m.
Lowest R/m2 paid
R18 269/m2 was paid for a 260m2 unit
(2 bedrooms, 2 bathrooms, 4 parking
bays) in 6 on Pepper, 6 Pepper St
(Precinct 3). The total price of the
unit was R4.75m, 10.4% below its
R5.3m listing price.

YEAR

AVERAGE
SIZE
ACROSS
ALL UNITS
SOLD

AVERAGE
R/M2

2014

80.73m2

R19 228

2015

82.97m2

R24 483

2014 to 2015: 27.33%

-4.8%

2016

71m2

R33 921

2015 to 2016: 38.55%

-2.5%

2017

51.92m

R41 287

2016 to 2017: 21.72%

-4.32%

2

YEAR-ON-YEAR
INCREASE IN
AVERAGE R/M2
SELLING PRICE

AVERAGE %
DIFFERENCE
BETWEEN
PRICE SOLD
AGAINST
LISTED PRICE
-4.43%

UNIT PRICES AND SIZES
LARGEST UNIT TRANSFERRED
AND HIGHEST UNIT PRICE PAID
OVERALL
295m2 3-bedroom, 3-bathroom unit
with 3 parking bays, sold in Stonehill
Place, 22 Riebeek St (Precinct 1).
Transferred March 2017. Sold at
R17.850m, (R60 508/m2).

SMALLEST UNIT SOLD &
LOWEST UNIT PRICE PAID
24m2 one-bathroom studio with
1 parking bay, sold in The Square,
50 Buitenkant St (Precinct 4).
Transferred March 2017. Sold at
R800 000, 15.8% below its listing
price of R950 000 (R33 333/m2).

Summary per m2 of the 205 units sold
R69 001- to 72 0000/m2: 1 unit
R59 001- to R69 000/m2: 9 units
R50 000- to R59 000/m2: 30 units
R40 000- to R49 000/m2: 63 units
R30 000- to R39 000/m2: 73 units
R20 000- to R29 000/m2: 28 units
Less than R20 000/m2: 1 unit

NUMBER OF DAYS IN WHICH THE 205 UNITS STAYED ON THE MARKET
Average:

29 days
(versus 47
in 2016)

0–7
days:

76

8 - 21
days:

62

23 - 44
days:

34

45 - 59
days:

7

60 - 80
days:

12

90 - 98
days:

6

110 - 198
days:

5

365 days:

3
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STUDENT ACCOMMODATION: There are 84 educational establishments
in the Central City and, with only 8 buildings in the CBD providing student
accommodation, the demand for additional, affordable accommodation of this
nature remains extremely high. At the time of going to print, monthly rentals
ranged from R3 550 for a double room (sharing) to R7 750 for a studio apartment.

FUTURE TREND: THE RISE OF
THE MICRO UNIT
In 2013, the USA-based arm of the
international Urban Land Institute (ULi)
funded a study on small or “micro” units,
having acknowledged that “downtown”
living was becoming a luxury few could
afford. In turn, with rising land and
construction costs, developers had also
begun to seek ways to offset costs while
maintaining a relatively affordable rent
for those wanting to live close to work.
The study noted that micro units were
leased on average around 20% to 30%
below standard rentals for conventionalsized studios (albeit at a higher rent/
m²) and were also 20% to 30% smaller.
The target market was young single
professionals (under 30), with
a secondary market including couples,
older “move-down” singles and pieda-terre users.
Five years on, the Central City is now
experiencing the micro unit trend. What

does differ, however (from the original
rollout of these units abroad), is that
instead of developing entire complexes
for rental (many of which overseas are
institutionally-backed developments
for employees), local units are being
developed for the sectional title market.
In terms of the R/m² sale price and,
in turn, the rentals that will need to
be achieved to satisfy investors, the
potential of the micro unit to enable
young professionals to live in the CBD
has not yet been fully realised.
The ULi report defines a“micro unit”
as being 20% to 30% smaller than the
average studio, and rented at 20% to

MONTHLY (PM) RENTALS IN
THE CENTRAL CITY
At the time of compiling this
report, there were a total of 150
units (versus 115 in 2016) to rent
in the Central City. This excludes
short-term rentals in terms of
entities such as Airbnb. With very
few exceptions, all rentals were
available for periods of three
months or longer, with most
requesting long-term occupancy.
A higher proportion of units
(63%) were advertised as
furnished versus unfurnished
(94 out of the 150 available).
STUDIO/BACHELOR
Number of units to rent: 18
(versus 6 in 2016)
(12 furnished; 6 unfurnished)
Size range: from 65m2 to 30m2
Average: R12 186 pm (up from
R10 608 pm in 2016)
Highest: R17 500 pm for 65m2
Lowest: R8 750 pm for 30m2

30% below average rentals. Working on
this formula: with the average Central
City studio being 44m² and achieving
an average rental of R12 186/month, this
would place the ideal CBD micro unit at
between 30% and 35m², with a monthly
rental between R8 530 and R9 749.

ONE BEDROOM
Number of units to rent: 81
(versus 67 in 2016)
(50 furnished; 31 unfurnished)
Size range: from 125m2 to 34m2
Average: R14 747 pm (down from
R15 081 pm in 2016)
Highest: R25 000 pm for 90m2
Lowest: R8 100 pm for 51m2
TWO BEDROOMS
Number of units to rent: 47
(versus 38 in 2016)
(29 furnished; 18 unfurnished)
Size range: from 308m2 to 60m2
Average: R24 967pm (up from
R22 290 pm in 2016)
Highest: R46 500 pm for 265m2
Lowest: R10 700 pm for 60m2
THREE BEDROOMS
With only four three-bedroom
units available to rent at the time
of print, and ranging in size from
444m2 at R125 000 pm (for an
exclusive penthouse with a large
pool terrace), to 122m2 at
R47 000 pm it is difficult to place
an average on three-bedroom
apartments. Discounting the
444m2 penthouse, the average
would be R59 000 pm.
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THE FUTURE OF RESIDENTIAL IN THE CENTRAL CITY

THE FORESHORE FREEWAY
PRECINCT PROJECT

The Foreshore Freeway Precinct Project
initiated by the City of Cape Town, in
partnership with private developers, is aimed
at substantially increasing the residential
component of the city’s traditional CBD
while alleviating traffic congestion.
The bulk of the reclaimed land on
which the Foreshore sits (in Precinct
1) remained largely undeveloped
until recent years, and it is thus here
that most of the CBD’s greenfields
development has taken place,
including Cape Town’s tallest (to date)
office and residential complexes.
It is also here that the City is looking
to develop six hectares of land it owns,
lying between the unfinished elevated
freeways that have separated the CBD
from the sea for decades.
Aiming to address congestion and
accessibility as well as incorporate
much-needed affordable housing,
the City’s Transport and Urban
Development Authority (TDA) invited
developers and investors to propose

MDA’s PROPOSAL
MDA proposes to complete the
unfinished highways, and provide
a minimum of 450 affordable
residential units through the
development of around 3 200
upmarket and mid-market
residential units.
The market-related units will
be located in 11 towers on the land
between the freeways. With heights
ranging between 63 and 143 metres,
the different heights of the towers
will ensure that the iconic views
of Table Mountain and the sea
from other areas surrounding the
Foreshore will be retained. The
tower blocks will rest on podiums

viable solutions. At the time of the
2016 report, six potential projects had
been chosen and were awaiting public
comment. In February 2018, the City’s
Bid Evaluation Committee announced
that it had concluded Stage 1 of the
evaluation process with the qualifying
bidder being Mitchell Du Plessis
Projects (Pty) Ltd, trading as Mitchell
Du Plessis Associates (MDA).

What’s next?
The conclusion of the Stage 1
process does not confirm MDA as
the successful bidder. In the next
step, negotiations to conclude an
agreement between MDA and the City
will commence as soon as possible,
following a period during which other

which will also partially support
new freeway viaducts, or flyovers,
higher than the existing freeways.
This will be to provide enough space,
natural light and airflow beneath
the highways to accommodate the
bulk of the affordable residential
units, parking bays, convenience
and speciality shops, retail space,
and community facilities. In this way,
the space under the highways will
be transformed into a lively urban
environment. Part of the proposal is
also to build another 10 residential
buildings to house affordable
residential units on the northern
edge closest to the harbour under
or between the existing east-bound

bidders may lodge disputes, objections,
complaints and queries in terms of the
Municipal Supply Chain Management
Regulations.
The agreement will stipulate the
conditions and requirements to be
followed by MDA during Stage 2,
which will include the finalisation of
an investment and financing plan,
the determination of phasing and
dependencies, and the refinement
of technical parameters.The final
award to MDA will be subject to the
successful conclusion of Stage 2,
which will inform the planning and
approval processes, as well as formal
public consultation processes, to take
place in accordance with all applicable
legislation and City policies.

freeways between DF Malan and
Christiaan Barnard Streets.
The proposal has been deemed
to be ecologically sensitive and
addresses the impact of the
development on the environment
with water, energy, and lighting
design solutions. Grey water
recycling, rainwater harvesting,
and water treatment systems
are included, as are measures to
mitigate the impact of high winds
and noise. The build costs of the
core development are estimated
at R8,3 billion (2017 rand values).
It is anticipated that the work
could commence in 2020 and
take a decade to be completed.
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SECTION 4 > TR ANSPORT IN THE CENTR AL CIT Y

TRANSPORT

With a vision to streamline the potential for both development and
urbanisation, in 2017 the City of Cape Town launched the Transport and
Urban Development Authority (TDA) which places transport, urban planning,
public housing and environmental sustainability under one entity.

The core vision for TDA is to reverse
the effects of apartheid spatial
planning, grow the economy and
improve quality of life by unlocking
synergies, investment partnerships
and creativity within these key
departments now all under one roof.
The Transit Orientated Development
(TOD) Strategic Framework is TDA’s
long-term strategy prescribing how
developments across Cape Town
should happen and how existing public
infrastructure should be transformed
to address the legacy of apartheid
spatial planning, the high cost of public
transport and urbanisation while
stimulating economic growth.

Transit Orientated
Development (TOD)
Strategic Framework
TOD is a new approach to integrate
spatial and transport planning that
prioritises more efficient land use with
increased densities and mixed uses.
It therefore also prioritises the right
development in the right locations
with public transport and access as
the determining factors. Therefore,
future developments will need to:

have a high-density mix of
housing, shopping and transport
have the right mix of land uses
have the appropriate land-use type
based on context
be strategically located around
public transport
optimise the location of future
residential areas for all income groups
in relation to economic and work
opportunities. The primary aim of this
is to result in shorter travel distances
and times for all residents and reduce
the cost of access to transport.
The delivery of all new housing will
no longer happen in isolation, but in
conjunction with access to work
opportunities and public transport.
Affordable housing (eg see pg 41 for
the Foreshore Freeway Precinct Project)
will be provided on well-located land,
close to work opportunities, schools,
social amenities and social services.
Ultimately, the City’s public
transport system can only be
viable if commuters live and work
in close proximity to trunk routes,
with increased density along these.
To this end, a number of strategic
interventions are being investigated:

All existing land-use regulations and
strategic policy and development
frameworks within the City must align
with TOD principles and objectives to
ensure these are key considerations
in the assessment of all private and
public sector-led developments.
Developments in desirable locations
– eg close to public transport trunk
routes – must be fast-tracked.
Processes must be undertaken to
amend legislation that may deter
the implementation of this new
approach to integrated spatial
and transport planning.
In future, MyCiTi and railway
stations should be designed in such
a way to accommodate retail and/or
social facilities inside and above
stations, as well as government
services such as libraries and clinics.
Incentives must be developed to
encourage businesses and developers
to apply TOD principles, for example,
to locate new higher density
developments near public transport
routes. In turn, disincentives must
be developed to discourage private
development in locations that are
in conflict with the principles of TOD.

SOURCE: Statement issued by Councillor Brett Herron, Mayoral Committee Member: Transport for Cape Town, City of Cape Town, 15 March 2016. www.politicsweb.co.za/

news-and-analysis/a-new-approach-to-transport-planning--cape-town
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4

COMMUTER INFORMATION

MyCiTi Bus Rapid Transit (BRT) system
While the City of Cape Town’s own transportation network grew steadily between 2014
and 2016, 2017 saw a slight decline due to a strike during the month of April which
resulted in fewer passengers using the service in, out and around the Central City.
YEAR

TOTAL BOARDING IN CBD

TOTAL ALIGHTING IN CBD

2014

2 858 452

2 737 276

2015

3 257 317

3 076 684

2016

3 698 110

3 746 968

2017

3 572 155

3 587 325

MyCiTi on board with minibus taxis
In August 2017, the City of Cape
Town’s Council adopted the City’s
Integrated Public Transport Network
(IPTN) Business Plan, which proposes
significant involvement of the minibustaxi industry in future MyCiTi service
roll-outs. It also foresees that innovative
information technologies such as
e-hailing and mobile applications
will enable minibus taxis to provide
demand-responsive services.
As it is, Cape Town already has
one of the most comprehensive
open public transport datasets in
the world, following the mapping in
2017 of 657 minibus-taxi routes,

covering approximately 8 870km
across Cape Town, undertaken on
the WhereIsMyTransport platform.
For more information visit
www.whereismytransport.com
Metrorail
In October 2017, the City declared its
intention to take over the management
of the to-date State-run commuter
rail system in Cape Town, which is the
backbone of public transport in Cape
Town with 54% of commuter journeys
relying on passenger rail. Unfortunately,
with numbers having fallen by 30% in
just one year, the system is in imminent
danger of collapse. With the City of

Bellville

Cape Town CBD

Five catalytic projects have been identified for the Cape Town CBD, Bellville, Philippi
East, Athlone and Paardevlei where there will be an investment in the improvement
of existing public transport infrastructure or new public transport infrastructure to
ignite urban renewal, economic growth and job creation in these areas.

Bellville
The revitalisation of Bellville’s CBD by
investing in the existing public transport
infrastructure which will be a catalyst for
other developments.

Golden Arrow Bus Service
Approximately 30 000 commuters
daily arrive in the CBD on the privately
operated Golden Arrow Bus Service.

N1

TDA’S FIVE CATALYTIC PROJECTS

Cape Town CBD
The Foreshore Freeway Project (pg 41)
proposes six hectares of prime land on
the Foreshore be developed which will
include affordable housing and mixed-use
developments while addressing traffic
congestion.

Cape Town having successfully
implemented the MyCiTi BRT
system, it has now requested that the
National Department of Transport
expedite the assignment of the
urban rail function to the City as
a matter of urgency. This move,
with the main station in the heart
of the CBD, will ultimately see
the complete revitalisation and
restoration of a fully functional
rail system throughout the city.

Athlone
Philippi East

Philippi East
Philippi East is a major transport hub in
the metro-south east. A MyCiTi station
is to be constructed which will be larger
than the Civic Centre station in terms
of the number of trunk bus docking
platforms becoming a key transfer
point. This station will see thousands of
commuters travel through it – thereby
unlocking the value of commuter footfall
through TOD principles.

N2

Paardevlei

Athlone
Plans for the old Athlone Power Station
plant are yet to be confirmed. However,
an initial study indicated the site suitable
for mixed-use development following the
principles of TOD. The site lends itself to
a new railway station.
Paardevlei
This area has been flagged for rail link
investment, road-based public transport
and a balanced mix of residential and job
creation opportunities.

SOURCES: www.iol.co.za/news/south-africa/western-cape/what-will-happen-to-the-empty-athlone-towers-site-7490325
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SECTION 5 > SURVEYS

SURVEYS

Each year, the CCID conducts surveys to gauge the opinions of
residents who have made the Central City their home, as well as
the opinions of retailers who have their businesses based here.

CCID 2017 ONLINE RESIDENTIAL SURVEY
The following are some of the most significant observations from the most recent residential
dipstick survey1, comparing the results across a three- to four-year period (from 2014 to 2017).

CONSISTENCY

CHANGES

Over the past three years (2015 to 2017), the following insights from the residential
survey have remained consistent:

Eating out
There has been an
increase in the number
of times residents say they eat out
on a weekly basis. In 2014,
68% of residents were
eating out. By 2017, that
had increased to 73%.

The top reasons
people live in
the CBD:

1

Close to
place of work

2

Like the
downtown
feel

Favourite aspects about living
in the CBD:
Walkability
Convenient access to services
the Central City’s vibrancy

3

Entertainment
options

4

Safe
environment

Primary occupations of residents
Media, marketing, advertising
and publishing
Creative industries
Architecture and engineering
ICT

Proximity of home to work: Majority live within 5km of where they work
FREQUENTING COFFEE SHOPS

82%

of residents visit a coffee
shop at least once a week

Most popular mode of transport
to/from school or work:
Driving 39% Walking 36%
The MyCiTi Bus Rapid Transit network
Almost a 50/50 spilt between residents
that do and don’t use MyCiti buses.
(46% do use the MyCiti bus whereas
54% do not.)
What residents would like to see more
of in the CBD
More trees, parks and markets
Live music
First Thursdays type of events
Street art (murals and temporary
installations)
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73%

Eateries mentioned frequently by
respondents as those they visit regularly:
Food Lovers Market
Bread, Milk & Honey
Bacon on Bree
Frater House

Residents frequent the following retail
and entertainment options the most:
Grocery stores
Large retailers (Woolworths,
Pick n Pay, Truworths etc)
Takeaway outlets

2017’S FAVOURITE PLACES FOR RESIDENTS
TO HAVE FUN IN/BE ENTERTAINED:

Residents would like to have more
of the following:
extended shopping hours
movie theatres
public toilets and particularly ones
with changing facilities for babies

Over the past three years, Bree Street has
grown into a prominent hub in which residents
choose to spend their time. In 2014, only 42%
of residents were going to Bree Street.

have
2
1

28%
have
1

18%

have
3

4%

have
4

62%

Kloof
Street and
surrounds

Long
Street

58%

31%

The East
City

28%

TOP THREE PUBLIC PLACES
RESIDENTS LIKE TO SPEND TIME IN:

33% of residents have children.
Of those that do:

48%

Bree
Street

2%

have
5 or
more.

A total of 174 respondents took part in the 2017 survey.

1 The Company’s Garden
2 St Georges Mall
3 Greenmarket Square

S EC T I ON

OPPORTUNITIES
PUBLIC SPACES
Residents are generally satisfied with
public spaces in the CBD, with many
of them frequenting The Company’s
Garden, St Georges Mall and
Greenmarket Square. However, they
have also indicated that they would like
public spaces to be more dynamic either
through the incorporation of more street
art/public sculptures or spaces that
can be transformed into alternative-use
spaces such as sports courts during
certain times of the day/week.

RETAIL & ENTERTAINMENT
There are some growth opportunities
within the CBD in terms of retail and
entertainment. Residents would like
to see more of the following:
Extended shopping hours. Especially
being able to access services after work
such as banking, pharmacies, doctors,
dentists, hardware stores, barbers,
hairdressers, bookstores etc.
Movie theatres. Retailers could create
multifunctional spaces where a venue
could be a retail outlet by day and
become a pop-up movie theatre at night.

CENTRAL CITY RETAIL OPINION SURVEY
The CCID has conducted twice-a-year surveys since 2009 with a core group
of around 240 retailers in the Central City, to determine the economic climate
of this sector. The following are some of the highlights from the latest surveys
released in June and November 2017, which – despite a tough economic
climate – have shown a strengthening in confidence in the CBD over the
course of the past year. Where applicable, results have also been compared
over the past three years. Please note that while some questions are repeated
for each survey, others (such as those around extended business hours) may
only happen annually while others still (such as the one about what would
drive more retail business to the Central City) are once-off questions.

Q

November 2017

How satisfied are you with your decision
to have a business in the Central City?

63% 51%

30% 37%

Very satisfied

Somewhat
satisfied

Q

In terms of
business
confidence,
will you still be
in the CBD one
year from now?

95%

6%

11%

Neither
satisfied nor
dissatisfied

91%

YES

June 2017

0%

0%

1%

Somewhat
disappointed

4%

7%

UNSURE

1%

Very
disappointed

1%

2%

NO

Q

In light of the expanding residential community in the Central City,
have you considered staying open after 17h00 on a weekday or opening
over weekends?
June 2017

April 2016

November 2015

Pet stores and vets. Respondents
often comment that there are neither
dedicated pet stores nor vets in the
CBD resulting in some moving to
areas that do have such offerings.

I already stay open beyond
17h00 on a weekday

38%

31%

25%

I already stay open over weekends

18%

30%

22%

Yes, I would be prepared to stay
open beyond 17h00 and/or on
weekends

16%

12%

25%

Child-friendly spaces. Respondents
would like to have more restaurants
or cafés being child friendly.

No, there is no value in this for me

28%

27%

28%

Live entertainment. Residents would
like to experience a more diverse range
of buskers on a day-to-day basis, as well
as more frequent community events with
live music (such as the free concert that
takes annually on Greenmarket Square
in conjunction with the Cape Town
International Jazz Festival).

Q

What would help drive more business to retail venues in the
Central City? (as at June 2017)

41%

21%

19%

6%

4%

3%

A larger residential
community living in
the Central City

A bigger selection
of small retailers
offering unique
shopping experiences/offerings

More
entertainment
options such as
movie theatres

More eateries

More big events
(eg: First Thursdays
or the Earth
Fair Market on
Thursdays in
St Georges Mall)

More chain
stores/
department-type
stores

6%

A retailers’
association

5
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IN CONCLUSION
This is the sixth edition of The State
of Cape Town Central City Report, and
while it has been eight months in the
research, writing and making of this
publication, the editorial team are
already turning their sights towards
the next edition.
While each year always reflects on
the “usual suspects” – the occupancy
rates of commercial and retail space,
the trends in the residential market,
and the breakdown of business in the
Central City – each report also aims to
bring something new to the existing
economic toolkit.
This year, we included information
on the numbers of venues in which
events and conferencing can take
place (see pg 32), having researched
and discovered the vast selection
available within the Central City,
and which complement the recently
expanded facilities of the Cape Town
International Convention Centre.
For inclusion in next year’s report,
the CCID has already commissioned
a “heat map” of property values in
the Central City which will indicate,

literally from one block to another,
the different nodes of economic
development throughout the CBD
footprint in terms of the value of
property.
Current developments will of course
continue to be tracked, particular
those that are attracting a vast amount
of interest. One of these is the City’s
Foreshore Freeway Precinct Project
(see pg 41). Due to commence in 2020,
it is anticipated that this project may
take as long as a decade to complete,
but it will be a transformational
development in terms of the Central
City, focusing even more attention on
the rapidly expanding Foreshore area,
and raising the residential profile of
the CBD significantly.
A report of this nature, however,
is only ever as strong as the value
of the information it contains and
the editorial team would like to
acknowledge the many different
individuals and organisations who
contribute each year to it’s making.
Collectively, we look forward to
what 2018 will bring us.

I N CO N C LU S I O N
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“Living in a dense environment means a less stressful and time-consuming
commute to work without the aid of a car. It’s about a greater sense of community
and partnership that naturally develops when you walk through a place and
casually collide with neighbours. It’s about feeling a sense of attachment to
stores and bars and restaurants and their owners and employees. Frequently
I will stop in to say a hello at a restaurant or store even if I’m not shopping or
eating. It’s about using a compact life to reduce environmental impact. For me,
it boils down to this: a place you walk through is a place you know and love.”
PHILIP LANGDON, WITHIN WALKING DISTANCE:
CREATING LIVABLE COMMUNITIES FOR ALL
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